ABSTRAK

Perkembangan dunia bisnis pada saat ini tumbuh dan berkembang sangat pesat
khususnya pada bidang retail fashion surfing. Hal ini dapat dilihat dari persaingan
yang tumbuh di antara perusahaan-perusahaan yang bergerak di bidang retail fashion
surfing ini. PT.Abdi Solusi Utama ( Absolut Surf ) merupakan salah satu perusahaan
yang bergerak pada bidang retail fashion surfing. Penelitian ini bertujuan untuk
mengetahui pengaruh brand image terhadap minat beli konsumen pada Absolu Surf
di Ciwalk Bandung. Variabel brand image terdiri dari product attributes, consumer
benefit, brand personality, user imagery, dan brand consumer relationship,
sedangkan variabel minat beli terdiri dari attention, interest, desire, dan action.
Metode penelitian yang digunakan adalah metode survey dengan penjelasan yang
bersifat deskriptif analisis dan verifikatif. Hasil analisis statistik menunjukkan
adanya hubungan yang positif antara brand image terhadap minat beli konsumen
sebesar 3,9% dan sisanya sebesar 96,1% dipengaruhi oleh faktor lain.

Kata kunci : brand image dan minat beli konsumen.
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ABSTRACT

The development of the business world at this time to grow and develop very rapidly,
especially in surf fashion retail industry. It can be seen from the growing competition
between the companies engaged in this surf fashion retail. PT.Abdi Solusi Utama
(Absolut Surf) is one company engaged in the field of fashion retail surf. This study
aims to determine the influence of brand image against consumer purchase interest in
Absolut Surf Ciwalk in Bandung. Brand image consists of product attributes,
consumer benefits, brand personality, user imagery, and brand consumer
relationships, while the purchase interest variables consist of attention, interest,
desire, and action. The method used is survey with descriptive explanations of
analysis and verification. Statistical analysis showed a positive relationship between
brand image to consumer purchase interest of 3.9% and the balance of 96.1%
influenced by other factors.

Keywords: brand image and consumers' buying interest.
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