ABSTRACT

One way to determine changes in consumer behavior today is by way of analyzing
the influence of perception, motivation, and attitude of consumers toward purchasing
decision. Therefore in this study, researchers took the title Influence Perception,
Motivation, Attitude Of Bandung Electronic Center Visitor Against The Decision Of
Purchasing The Brand Mobile Phone Blackberry. The purpose of this study was to
identify and analyse the influence of perception, motivation, and attitude of Bandung
Electronic Center visitor against the decision of purchasing the brand mobile phone
Blackberry. Units/objects of analysis of this study are the perception, motivation,
attitude and purchasing decision of Bandung Electronic Center visitor, which has a
brand mobile phone Blackberry. This research was conducted by distributing
guestionnaires to 200 respondents. After the data is obtained, then the data were
analyzed using the test of validity, reliability test, and multiple linear regression test
using SPSS 16. The results indicate that the perception, motivation, and attitude of
Bandung Electronic Center visitor against the decision of purchasing the brand
mobile phone Blackberry have a positive relationship. It can be seen from the
calculations with a multiple linear regression methods to show that consumer
perception, consumer motivation, and consumer attitude influences consumer
purchase decisions by 20% and the remaining 80% influenced by other factors. The
benefits of this research can be used as information in an attempt to increase sales
volume through perception, motivation, and attitude consumer.

Key words. Consumer Perception, Consumer Motivation, Consumer Attitude,
Purchase Decision, and Blackberry.



ABSTRAK

Suatu cara untuk mengetahui perubahan perilaku konsumen pada dewasa ini
adalah dengan cara mengandiss pengaruh perseps, motivas, dan skap konsumen
terhadep keputusan pembdian. Maka dari itu di dalam penelitian ini, peneliti
mengambil judul Pengaruh Persepsi, Motivasi, Sikap Pengunjung Bandung
Electronic Center Terhadap Keputusan Pembelian Handphone Merek Blackberry.
Tujuan penditian ini adadah untuk mengetahui dan mengandiss pengaruh perseps,
motivad, dan skap pengunjung Bandung Electronic Center terhadap keputusan pembelian
handphone merek Blackberry. Satuan unit/obyek andiss penditian ini adalah perseps,
motivasi, sikap, dan keputusan pembelian dari pengunjung Bandung Electronic
Center yang memiliki handphone merek Blackberry. Penelitian ini dilakukan dengan
cara menyebarkan kuesioner kepada 200 responden. Sesudah data diperoleh, lalu
data tersebut dianalisa menggunakan uji validitas, uji reliabilitas, dan uji regresi
linear berganda menggunakan program SPSS 16. Hasil penelitian menunjukkan
bahwa persepsi, motivasi, dan sikap pengunjung Bandung Electronic Center
terhadap keputusan pembelian handphone merek Blackberry mempunyai  hubungan
yang positif. Hal ini dapat dilihat dari perhitungan dengan metode regres linear
berganda yang menunjukkan bahwa persepsi konsumen, motivasi konsumen,
sikap konsumen memengaruhi keputusan pembelian sebesar 20% dan sisanya 80%
dipengaruhi oleh faktor-faktor lainnya. Manfaat pendlitian ini dapat dipeka sebaga
informas dalam usaha untuk meningkatkan volume penjualan meldui perseps, motivag,
dan sikap konsumen.

Katarkata kunci: Persepsi konsumen, Motivasi konsumen, Sikap Konsumen,
K eputusan Pembelian, dan Blackberry.
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