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ABSTRAK 

 

 

 

 Penelitian ini dilakukan dengan tujuan untuk mengetahui gambaran 

employee engagement pada karyawan bagian inspecting Pabrik “X” di Bandung. 

Populasi penelitian ini adalah karyawan bagian inspecting yang berjumlah 32 

orang.  

 Untuk memperoleh gambaran employee engagement, digunakan alat ukur 

Employee Engagement yang dibuat oleh peneliti berdasarkan teori Macey, 

Schneider, Barbera, &Young (2009) yang terdiri dari 31 item yang sudah valid 

antara 0,326- 0,775 dan reliabilitas sebesar 0,91. Data yang diperoleh diolah 

menggunakan uji korelasi Spearman dengan program SPSS 19.00. 

 Berdasarkan hasil pengolahan data secara statistik terhadap 32 karyawan 

bagian inspecting Pabrik “X”, terdapat 84,37% (27 karyawan) yang non-engage  

.dan 15,63% (5 karyawan) yang engage terhadap pihak pabrik. 

 Simpulan yang dipeeroleh adalah karyawan bagian inspecting Pabrik “X” 

di Bandung memiliki employee engagement yang tergolong rendah. Aspek dari 

feeling of engagement dan engagement behavior menjadi penentu dari gambaran 

employee engagement yang diperoleh. 

 Peneliti mengajukan saran agar dilakukan penelitian korelasional 

mengenai aspek-aspek dari employee engagement pada karyawan bagian 

inspecting Pabrik “X” di Bandung.   
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ABSTRACT 

 

 

 

 This research has been conducted with the purpose to obtain a description 

of employee engagement on the employees of the inspecting department of “X” 

Factory in Bandung. The population of this research is the inspecting department 

employees amounting to 32 persons. 

 To obtain employee engagement description, we use Employee 

Engagement measurement tools devised by researcher based on The Macey 

theory, Schneider, Barbera, & Young (2009) consisting of 31 valid items between  

0,326- 0,775 validation and 0,91 reliability. The acquired data is processed using 

The Spearman Rank Correlation test, programme SPSS 19.0 with 0,326- 0,775 for 

validation. 

 According to the results of data processing of the 32 employees of the 

inspecting department Factory “X”, statistically, 84,37% (27 employees) are non-

engaged and 15,63% (5 employees) are engaged to the factory. 

 Based on this results, we can conclude that the employees of the inspecting 

department Factory “X” has a low employee engagement. The aspects of the 

feeling of engagement and the engagement behavior become the decisive factors 

for the acquires employee engagement description. 

 The researcher suggests that a correlation research be conducted on the 

aspects of employee engagement of the inspecting department employees of 

Factory “X”. 
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