ABSTRAK

Persaingan bisnis yang ketat ditambah isu terpanghematan, keamanan
dan ramah lingkungan mengharuskan para pemasola Kiekisti melakukan
berbagai strategi untuk mempertahankan dan mertkekanarket share. Salah
satu cara yang dilakukan adalah melakukan difesienantuk menarik minat beli
konsumen. Unit Bisnis Teks®T Clariant Indonesia melakukan diferensiasi pada
produk dan jasa. Diferensiasi produk dilakukan dengnelakukan berbagai
inovasi yang berfokus pada fitur, kesesuaian, diagrja produk. Diferensiasi jasa
dilakukan dengan memberikan layanan teknik sebkyainan gratis bagi para
konsumen berupa penyedia@ohnical information, technical assistant, customer
training, customer consulting.

Metode yang digunakan dalam penelitian ini ad&iadmntitatif deskriptif.
Pengambilan sampel dilakukan dengmabability sampling secara proporsional
berdasarkan area kerja pabrik tekstil yang melakwiet processing, yaitu Jawa
Barat, Banten, dan DKI Jakarta yang diwakili oledlah satu pengambil
keputusan pembelian di pabrik-pabrik tekstil terdelaitu direktur atau pemilik
perusahaan, manajer produksi atau stafnya, mapeeelian atau stafnya.

Penelitian ini memberikan gambaran bahwa DiferensRroduk dan
Diferensiasi Jasa mempengaruhi Minat Beli konsurbaik secara serempak
maupun parsial. Secara serempak kedua jenis diiesrtersebut berpengaruh
sebesar 20,7% terhadap minat beli konsumen. Nariken, keduanya tidak
dilakukan maka justru akan menurunkan minat betiskonen. Diferensiasi jasa
berupa layanan yang berhubungan dengan hal tekaikb@rikan pengaruh lebih
besar daripada diferensiasi produk. Strategi difgesi produk dan jasa yang
dilakukan Unit Bisnis Tekstil PT. Clariant Indonegerbukti dapat meningkatkan
minat beli konsumen dalam rangka mempertahankarkabalmeningkatkan
market share.

kata kunci: diferensiasi produk, diferensiasi jasmat beli



Abstract

Tight competition added by issue about saving, safety, and environmental
friendly encourage textile chemical suppliers to do many strategies in order to
maintain and even increase their market share. A strategy carried out by Business
unit Textile of PT. Clariant Indonesia is differentiating its products and services.
Product differentiation is carried out by innovating products on their features,
conformance, and performance. Service differentiation is carried out through free
technical service by providing technical information, technical assistant, customer
training, customer consulting.

This is a quantitative descriptive research. Samples are collected by a
probability system based on working area of textile factories that doing wet
processing in West Java, Banten, and Jakarta provinces. Respondents of this
research are directors or share holders of textile factories, production managers
or their staff, purchasing managers or their staffs

The study describes that product differentiation and service differentiation
simultaneously influence consumer purchase intention. They provide 20.7% to the
impact of purchase intention. And the absence of them will give negative impact to
consumer purchase intention. Service differentiation through technical services
provides stronger impact than product differentiation. Srategy through product
and service differentiation that carried out by Business Unit Textile of PT.
Clariant Indonesia are able to increase purchase intention in order to maintain
and increase market share.

keywords: product differentiation, service differentiation, purchase intention
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