
xi 
 

DAFTAR PUSTAKA 

 

Anderson, R. E., & Srinivasan, S. S. (2003). E- satisfaction and E-loyalty: A contingency 
framework.  Psychology  & Marketing, 20(2), 123-138.   

 

Arikunto, Suharsimi. (2006). Prosedur Penelitian Suatu Pendekatan Praktik. Jakarta: 
Rineka Cipta. 

 

Chang, H. J., Huang, C. W., & Lien, C. Y. (2012). Relationship models of experience 
satisfaction in residential refurbishment. African Journal of Business 
Management, 6(28),   8446-8458. 

 

Dimitriades, Zoe. S. (2006). Customer satisfaction, loyalty and commitment in service 
organizations. Emerald Group Publishing Limited. Management Research 
News Vol. 29, No.12, 782-800 

 

Garbarino, E., & Johnson, M. S. (1999). The different roles of satisfaction, trust, and 
commitment in customer relationship. Journal of Marketing, 63, 70-87.  

 

Israel, Glenn. D. (2013). Determining Sample Size. IFAS Extension. University of 
Florida. 

 

Jonathan Sarwono. (2007). Analisis Jalur Untuk Riset Bisnis dengan SPSS. Yogyakarta : 
Penerbit Andi 

 

Juanim. (2004). Analisis Jalur dalam Riset Pemasaran. Bandung: Universitas Pasundan. 

 

Kotler, Phillip. (2000). Marketing Managemen t: Analysis, Planning, Implementation 
and Control. Prentice Hall Int, Inc.. Millenium Edition. Englewood Cliffs, 
New Jersey. 



xii 
 

 

Lee, M. S., Hsiao, H. D., & Yang, M. F. (2011). The study of the relationships among 
experiential marketing, service quality, customer satisfaction and customer 
loyalty.  The International Journal of Organizational Innovation 

 

Lin, K. M., Chang, C. M., Lin, Z. P., Tseng, M. L., & Lan, L. W. (2009). Application of 
experiential marketing strategy to identify factors affecting guests’ le isure 
behavior in Taiwan Hot-Spring Hotel.  WSEAS Transaction on Business and 
Economics, 6(5), 229-240. 

 

Meyer, J. P., & Allen, N. J. (1991). A Tree-component conceptuali zation of commitment.  
Human Resource Management Review, 1, 61-89.   

 

Moorman C., Zaltman G., & Despande R. (1992). Relationships Between Providers and 
Users of Market Research: The Dynamics of Trust Within and Between 
Organization. Journal of Marketing Research, Vol. XXIX, 314-28 

 

Morgan, R. M., & Hunt, S. (1994). The commitment-trust theory of relationship 
marketing. Journal of Marketing, 58(3), 20-38. 

 

Nazir, Moh. (2003). Metode Penelitian. Jakarta: Ghalia Indonesia. 

 

Nursalam. (2003). Konsep & Penerapan Metodologi Penelitian Ilmu Keperawatan: 
Pedoman Skripsi, Tesis, dan Instrumen Penelitian Keperawatan. Jakarta. 
Salemba Medika 

 

Nuruni Ika, & Kustini. (2011). Experiential marketing, emotional branding, and brand 
trust and their effect on loyalty on Honda Motorcycle product. Journal of 
Economics, Business and Accountancy Ventura, 14 (1), 19-28. 

 

Riduwan. (2005). Skala Pengukuran Variabel-Variabel Penelitian. Bandung: Alfabeta. 



xiii 
 

 

Santoso. (2001). Buku Latihan SPSS: Statistika Multivariat. Jakarta: Elex Media 
Komputindo. 

 

Schmitt, B. (1999). Experiential marketing: How to Get Customers to  Sense, Feel, 
Think, Act, Relate to Your Company and Brands . New York: The Free Press. 

 

Simamora, Bilson. (2004). Panduan Riset Perilaku Konsumen. Jakarta: Gramedia. 

 

Somantri, Ating & Muhidin, S. A. (2006). Aplikasi Statistika Dalam Penelitian. 
Bandung: Pustaka Setia. 

 

Sugiyono. (2005). Metode Penelitian Kualitatif: CV. Alfabeta. 

 

Sukadji, S. (2000). Menyusun dan Mengevaluasi Laporan Penelitian. Jakarta : UI-Press 

 

Sukidin & Mundir. (2005). Metode Penelitian. Surabaya: Insan Cendekia. 

 

Tsau, S. H., Chiu, Y. T., & Wong, C. H. (2007). The visitors behavioral consequences of 
experiential marketing. Journal of Travel & Tourism Marketing, 21(1), 47-
64. 

 

Umar, Husein. (2005). Metode Penelitian Untuk Skripsi dan Tesis Bisnis. Jakarta: PT. 
Raja Grafindo Persada. 

 

Winoto, Andiyanto.  (2001). Analisis Atribut Produk yang Mempengaruhi Sikap dan 
Niat Beli Konsumen. Semarang: Universitas Diponegoro. 

 



xiv 
 

Yang, Z. Y., & He, L. Y. (2011). Goal, customer experience and purchase intention in a 
retail context in China: An empirical study. African Journal of Business 
Management, 5(16), 6738-6746. 

 

Yuan, Y.E & Wu, C.K. (2008). Relationship Among Experiential marketing, 
Experiential Value and Customer Satisfaction. Journal of Hospitality & 
Tourism Research. 

 


