ABSTRAK

Penelitian ini bertujuan untuk memeroleh gambaran mengenai School
Engagement pada siswa kelas 5&6 SD “X” yang berbasis pendidikan
entrepreneur di Bandung. Alat ukur diadaptasi dari alat ukur yang disusun oleh
Denny, Frisca, dan tim (2013) yang terdiri dari 30 item. Validasi kuesioner
menggunakan Rank Spearman’s dengan range nilai 0,327-0,638 untuk tipe
behavioral engagement, 0,409-0,732 untuk tipe emotional engagement, dan
0,394-0,687 untuk tipe cognitive engagement. Reliabilitas kuesioner
menggunakan Alfa-Cronbach dengan nilai 0,652 untuk tipe behavioral
engagement, 0,809 untuk tipe emotional engagement, dan 0,671 untuk tipe
cognitive engagement. Data hasil penelitian diolah menggunakan korelasi
Spearman dengan program Statistical Product and Service Solutions versi 20.
Berdasarkan hasil penelitian, disimpulkan hasil persentase School Engagement
hampir seimbang (50,8% tinggi dan 49,2% rendah). Bagi peneliti selanjutnya,
disarankan menguji kembali faktor-faktor yang berpengaruh seperti School level
factor, classroom context, dan individual need, agar dapat dilihat faktor yang
paling mempengaruhi School Engagement. Dapat juga dilakukan Multiple
Method melalui observasi dari guru untuk melengkapi data.

Vi Universitas Kristen Maranatha



ABSTRACT

The aim of this study was to obtain an overview of School Engagement in
grade 5&6 elementary school “X” entrepreneurial education based in Bandung.
Measuring tool adapted from the measuring instrument composed by Denny,
Frisca, and team (2013) which consists of 30 items. Validation of a questionnaire
using Spearman’s Rank with the range of values for the type of behavioral
engagement is 0,327-0,638, 0,409-0,732 for the type of emotional engagement,
and 0,394-0,687 for the type of cognitive engagement. The reliability of the
questionnaire using Cronbach Alfa-value for the type of behavioral engagement is
0,652, 0,809 for the type of emotional engagement, and 0,671 for the type of
cognitive engagement. Data were analyzed using the Spearman correlation with
the program Statistical Product and Service Solutions version 20. Based on the
findings, summarized the results of School Engagement almost equal percentage
(50,8% high and 49,2% low). For further research, it is advisable to reexamine
the factors, like School level factor, classroom context, and individual need, that
influence can be seen that the factors that most influence the School Engagement.

Multiple method can also be done through observation of the teacher to complete
the data.
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