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ABSTRAK 

 

 

 

Judul penelitian ini adalah penelitian mengenai employee engagement 

pada karyawan level SPG/SPB perusahaan “x” di kota Bandung. Penelitian 

dilakukan terhadap 80 orang SPG/SPB perusahaan “x” untuk mengetahui hasil 

employee engagement yang terlihat dalam feeling dan perilaku karyawan. 

Penelitian ini menggunakan teori employee engagement dari William H. Macey, 

2009. Definisi dari employee engagement adalah pemahaman individu mengenai 

tujuan dan energi yang terarah, dapat terlihat dalam bentuk inisiatif pribadi, 

kemampuan adaptasi, usaha, dan ketekunan yang diarahkan untuk tujuan 

organisasi. Employee engagement terdiri dari 4 komponen feeling dan 4 

komponen perilaku. 

Penelitian ini merupakan penelitian deskriptif. Penelitian ini 

menggunakan alat ukur yang disusun peneliti berdasarkan teori employee 

engagement dari William H. Macey. Alat ukur berupa kuesioner yang terdiri dari 

48 item. Alat ukur ini memiliki nilai reliabilitas 0,937. Alat ukur ini memiliki 

rentang validitas 0,34 sampai 0,68. Data diolah menggunakan distribusi frekuensi 

dan tabulasi silang. 

Hasil penelitian menunjukkan terdapat 52,5% SPG/SPB yang engaged 

dan terdapat 47,5% yang not engaged. Komponen persistence adalah komponen  

yang paling banyak terdapat pada SPG/SPB yang engaged. Komponen feelings of 

being focused adalah komponen yang paling sedikit terdapat pada SPG/SPB yang 

engaged. Perusahaan “x” disarankan untuk mempertahankan perasaan antusias 

dan mencurahkan seluruh kemampuan dalam bekerja serta mempertahankan 

perilaku tidak mudah menyerah dalam bekerja dan bekerja lebih giat yang 

terdapat pada SPG/SPB.   
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ABSTRACT 

 

 

 

The title of this research is study of Employee Engagement at SPG / SPB 

level employees of company "X" in Bandung. Research conducted on 80 people 

SPG / SPB of company "X" to know the results of employee engagement which 

can be seen in feeling and behavior of employees. This research uses the theory of 

employee engagement of William H. Macey, 2009. The definition of employee 

engagement is an individual’s sense of purpose anf focused energy, evident to 

others in the display of personal initiative, adaptability, effort, and persistence 

directed toward organizational goals. Employee engagement consists of 4 

components of feeling and 4 components of behavior. 

This is a descriptive study. This study used a measuring instrument 

composed of researcher based on the theory of employee engagement of William 

H. Macey. Measuring instrument was a questionnaire consisting of 48 items. This 

instrument has 0,937 score of reliability. This instrument has a validity range of 

0.34 to 0.68. The data were processed using frequency distributions and cross 

tabulation. 

The results showed there were 52,5% of SPG / SPB which is engaged and 

there is 47,5% which is not engaged. Persistence component is a component that 

is most abundant in SPG / SPB were engaged. Feelings of being a dedicated 

component is a component that is at least contained in SPG / SPB were engaged. 

Company "X" is recommended to maintain a feeling of enthusiasm and devote the 

ability to work and also maintain the behavior that not easily give up the work 

and work harder that contained in SPG / SPB. 
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