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ABSTRACT 

 

 

 

The researches that study about the phenomenom of purchase behavior is 

important to be explored. Which one is compulsive buying. Compulsive buying is 

consumer purchase behavior repetitively. One of the factors that could influence 

compulsive buying is intrinsic goals that consists of self-acceptance, affiliation, and 

community feeling. The purpose of this study is to examine the effect of intrinsic 

goals on compulsive buying. 

The respondents in this study is are students of Maranatha Christian 

University. Sampling technique used was convenience sampling, with 192 

respondents could be used from 200  questioners that distributed. 

The result shows only one hypotheses showed significant results of the three 

one, which is community feeling has impact negatively on compulsive buying. Self-

acceptance and affiliation do not have impact negatively on compulsive buying.  
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Penelitian – penelitian yang mempelajari fenomena perilaku pembelian 

sangat menarik untuk diselidiki. Salah satunya adalah compulsive buying. 

Compulsive buying adalah perilaku pembelian konsumen yang dilakukan secara 

berulang-ulang. Salah satu faktor yang dapat mempengaruhi compulsive buying 

adalah intinsic goals yang terdiri dari self-acceptance, affiliation, dan community 

feeling. Tujuan dari penelitian ini adalah untuk menguji pengaruh intrinsic goals 

terhadap compulsive buying. 

Responden dalam penelitian ini adalah mahasiswa Universitas Kristen 

Maranatha. Teknik pengambilan sample yang digunakan adalah convenience 

sampling dengan 192 responden yang dapat digunakan dari 200 kuesioner yang 

disebarkan. 

Hasil penelitian menunjukkan bahwa dari tiga hipotesis yang diajukan hanya 

satu yang menunjukkan hasil signifikan, yaitu community feeling berpengaruh 

terhadap compulsive buying. Sedangkan self-acceptance dan affiliation tidak 

berpengaruh negative terhadap compulsive buying.  

 

Kata kunci : compulsive buying, intrinsic goals, self-acceptance, affiliation, 

community feeling 
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