
77 
 

DAFTAR PUSTAKA 

Hasan, Iqbal.2001.Pokok – Pokok Materi Statistik 1 (Statistik Deskriptif).Bumi Aksara, 

Jakarta. 

Hasan, Iqbal.2008.Pokok-pokok Materi Statistik 2.Bumi Aksara, Jakarta. 

Jogiyanto. (2006). METODOLOGI PENELITIAN BISNIS: Salah Kaprah dan  
   Penglaman-pengalaman. BPFE. Yogyakarta. 

Keller, Kevin L.2008.Strategic Brand Management.3
rd

Edition.Pearson Addison Wesley, 
New Jersey. 

Keller, Kevin Lane,2003,Strategic Brand Management,Building,Measuring and  
Managing Brand Equity.Prentice Hall,New Jersey. 

Kotler,Gary Armstrong,2001,Principles of Marketing.8
th

 Edition.Prentice Hall,New 
Jersey 

Kotler,Philip,2006,Marketing Management 12
th

 Edition.Pearson,New Jersey 

Lamb, Charles. W, Joseph F. Hair, Carl M c Daniel. (2001). Pemasaran. Salemba  
  Empat. Jakarta. 

M a’ruf.Hendri.2006.Pemasaran Ritel.Gramedia Pustaka Utama,Jakarta. 

Rifan, H. (2010). Pengaruh In trinsic Goals (S elf-Acceptance, Affiliation dan Community 
Felling) berpengaruh terhadap Compulsing Buying. Skripsi,Program Menejemen 
Universitas Kristen M aranatha, Bandung (tidak dipublikasikan) 

Suliyanto.2006.Metode Riset Bisnis.Andi, Yogyakarta. 

Surachman.2008.Dasar-dasar Manajemen Merek.Bayumedia Publishing,M alang.  

Tjiptono, Chandra, Dianan. (2004). Marketing Scale. ANDI. Jogjakarta 
 
 
Tjiptono, Fandy, dkk. (2004). Marketing Scale. ANDI. Yogyakarta. 

 



78 
 

Zhuriah, R (2006) Pengaruh citra merek terhadap intensi pembelian. Skripsi Program 
Psikologi (dipublikasikan) 

www.jurnal-sdm.blogspot.com. 
www.scribd.com. 
www.wikipedia.com.  
 


