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ABSTRACT 
 

 

This study aimed to identify the relationship between interpersonal 

communication in organization and organizational commitment. Organizational 

commitment variabel in this research divided into three dimentions (affective 

commitment, continuance commitment and normative commitment). Research 

conducted through questionnaire dissemination on 130 employees from two public 

organization in Bandung. There are four hypotheses developed and tested by simple 

regression.The results showed that interpersonal communication significantly effect 

each of organizational commitment dimentions (affective commitment, continuance 

commitment and normative commitment).This result also found that interpersonal 

communication significantly effect organizational commitment. This result showed 

that when interpersonal communication perceived positively, it will lead to 

organizational commitment. Finally, this research also suggest some important 

implications.  

 

Keywords: Interpersonal Communication, Affective commitment, Continuance 

commitment, normative commitment, Organizational Commitment. 
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ABSTRAK 
 

 

Penelitian ini bertujuan untuk mengetahui pengaruh pola komunikasi 

interpersonal dalam organisasi terhadap komitmen organisasi. Variabel komitmen 

organisasi dibagi menjadi tiga dimensi, yaitu affective commitment, continuance 

commitment dan normative commitment. Penelitian dilakukan pada 130 karyawan 

tetap dari dua perusahaan swasta di kota Bandung dengan menyebarkan kuisioner. 

Ada empat hipotesis yang dikembangkan dan diuji dengan regresi sederhana. Hasil 

penelitian menjelaskan bahwa komunikasi interpersonal berpengaruh positif terhadap 

ketiga dimensi komitmen organisasi (affective commitment, continuance commitment 

dan normative commitment). Penelitian ini juga menemukan bahwa komunikasi 

interpersonal berpengaruh terhadap komitmen organisasi. Hasil ini menjelaskan 

bahwa ketika pola komunikasi interpersonal karyawan di organisasi dipersepsikan 

baik maka akan menciptakan komitmen karyawan. Sebagai penutup, penelitian ini 

juga memberikan beberapa implikasi penting bagi perusahaan.  

 

Kata kunci: Komunikasi Interpersonal, Affective commitment, Continuance 

Commitment, normative commitment, Komitmen Organisasi. 
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