ABSTRACT

PT. Yamaha Indonesia produces a wide range of motorcycle products to meet the
transportation needs of the community at this time. Yamaha Mio products being one
means of ground transportation options to simplify and speed up the mileage. There
are several factors such as motivation, perceptions, and attitudes that could influence
consumers in making purchasing decisions Yamaha motorcycles. Based on the
background as well as phenomena that exist, the authors conducted research to
determine how much influence the motivation, perception, and consumer attitudes
towards product purchasing decisions Yamaha motorcycle at Maranatha Christian
University Bandung. The result from 150 respondents indicated the perception,
motivation, and attitudes affect consumer purchasing decisions.
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ABSTRAK

PT. Yamaha Indonesia memproduksi berbagai macam produk sepeda motor untuk
memenuhi kebutuhan masyarakat akan sarana transportasi pada saat ini. Produk
Yamaha Mio Menjadi salah satu pilihan sarana transportasi darat untuk
mempermudah dan mempercepat jarak tempuh. terdapat beberapa faktor seperti
motivasi, persepsi, dan sikap yang dapat mempengaruhi konsumen dalam mengambil
keputusan pembelian sepeda motor Yamaha Mio. Berdasarkan latar belakang serta
fenomena yang ada, maka penulis mengadakan penelitian untuk mengetahui
seberapa besar pengaruh motivasi, persepsi, dan sikap konsumen terhadap keputusan
pembelian produk sepeda motor Yamaha Mio di Universitas Kristen Maranatha
Bandung. Hasil penelitian pada 150 responden menunjukkan persepsi, motivasi dan
sikap konsumen memengaruhi keputusan pembelian.

Kata kunci: motivasi, persepsi, sikap, dan keputusan pembelian
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