
 

108                    Universitas Kristen Maranatha 

 

 

DAFTAR PUSTAKA 

 
 

 

 

George, Belch E & Michael A Belch. 2001. Advertising And Promotion : An Integrated 

Marketing Communications Perspective. 12
th 

edition. McGraw Hill 

 

Peter, J Jaul & Jerry C Olson. 1996/1999. Consumer Behaviour. 5
th
 Edition ;  Alih Bahasa : 

Perilaku Konsumen dan Strategi Pemasaran, edisi ke-4. Terjemahan: Damos 

Sihombing & Peter Remy Yossi Pasla. Jakarta : Erlangga 

 

Keller, Kevin Lane. 1998. Strategic Brand Management, Building, Measuring, and 

Managing Brand Equity. New Jersey : Prentice Hall 

 

Kotler, Philip. 2000. Marketing Management. Alih Bahasa : Manajemen Pemasaran, edisi 

milenium. Terjemahan : Hendra Teguh, Ronny A Rusli & Benyamin Molan. 2002. 

Jakarta : Prenhalindo 

 

Kotler, Phillip & Amstrong, Gary. 2003. Principles of Marketing. New Jersey :  

Prentice Hall 

 

Kotler, Philip & Keller, Kevin Lane. 2006. Marketing Management. 12
th 

edition.. New Jersey 

: Prentice Hall 

Prof.  Dr.Sugiyono, 2007. Metode Penelitian Bisnis. Cetakan kesepuluh. Bandung : Alfabeta. 

 
Prof. Dr.Sugiyono, 2007. Statistika Untuk Penelitian. Cetakan kesepuluh. Bandung : 

Alfabeta. 

 

Shimp, Terence A. 2000/2003. Advertising Promotion and Supplement Aspect of Integrated 

Marketing Communication 5
th

 Edition ; Alih Bahasa : Periklanan Promosi dan Aspek 

Tambahan Komunikasi Pemasaran Terpadu, edisi ke-5 , Terjemahan: Reyvani 

Syahrial. Jakarta : Erlangga 

 

George, Belch E & Michael A Belch. 2001. Advertising And Promotion : An Integrated 

Marketing Communications Perspective. 12
th 

edition. McGraw Hill 

 

 

http://www.unilever.com 

 

http://www.swa.co.id 

 

http://www.proquest.com 

 

http://www.emeraldinsight.com 

 

http://www.unilever.com/
http://www.swa.co.id/
http://www.proquest.com/

