
Universitas Kristen Maranatha
51 

 

DAFTAR PUSTAKA 

 

 

Barnes, James (2003). Secrets of Customer Relationship Management. Andi Offset, 

Yogyakarta. 

 

Bitner, Mary J. and A. R. Hubert (1994). Encounter Satisfaction Versus Overall 

Satisfaction Versus Quality, In Service Quality: New Direction in Theory and 

Practice, chap. 3. Ends. Roland T. Rust and Richard L. Oliver. Thousand Oaks, 

CA: Sage, 72-94. 

 

Elu, B. W. (1997). Membangun Keunggulan Melalui Relationship Marketing.  Majalah 

Usahawan, 3, Tahun XXVI, Maret 1997, Jakarta. 

 

Ghozali, Imam (2005). Aplikasi Analisis Multivariate Dengan Program SPSS.  Edisi 

Tiga, Semarang: Universitas Diponogoro. 

 

Gujarati, D. N. (2003). Basic Econometrics. Fourth Edition, McGraw-Hill International 

Editions, Singapore. 

 

Gronroos, C. (2000). Relationship Marketing: The Nordic School Perspective.  in Sheth, 

J. N. and Parvatiyar, A. (Eds), Handbook of Relationship Marketing, Sage 

Publications, London, pp. 95-118. 

 

Hair, Joseph F., Anderson, Ralph .,Tatham, Ronald L., and Black, William C. (1998). 

Multivariate Data Analysis.  Fifth Edition, Prentice Hall, Inc., New Jersey. 

 

Jogiyanto, H. M. (2007). Metode Penelitian Bisnis: Salah Kaprah dan Pengalaman-

Pengalaman. Yogyakarta: BPFE. 

 

Kotler, Philip and Amstrong, Gary (1997). Marketing an Introduction.  Fourth Edition, 

Prentice Hall, New Jersey. 

 

Morgan, Robert M., and Hunt, Shelby D. (1994). The Commitment-Trust Theory of 

Relationship Marketing. Journal of Marketing, July 1994. 

 

Oliver, R. L. (1997). SatisfactionA Behavioral Perspective on The Customer. McGraw 

Hill Co. Inc., Singapore. 

 

Rusbult, C. E. and Buunk, B. P. (1993). Commitment Processes in Close Relationships; 

An Interdependence Analysis. Journal of  Social and Personal Relationships, pp 

175-204, at 180. 

 

Sekaran, Uma (2003). Research Method for Bussiness A Skill-Building Approach. Fourth 

Edition, New York: John Wiley and Sons, Inc. 

 



Universitas Kristen Maranatha

52 

 

Setiawan, Hendry (2010). Pengaruh Celebrity Endorsers (Saykoji) Terhadap Minat Beli 

Konsumen Pada Produk Indosat M3. Jurusan Manajemen Fakultas Ekonomi. 

Universitas Maranatha. Skripsi: Tidak Dipublikasikan. Bandung. 

 

Sugiyono (2004). Metode Penelitian Bisnis.  Edisi Enam, Bandung: Alfabeta. 

 

Suliyanto (2006).  Metode Riset Bisnis. ANDI, Yogyakarta. 

 

Susanto, A. B. (2004). Value Marketing: Paradigma Baru Pemasaran. Edisi 1, Penerbit 

Quantum Bisnis dan Manajemen, PT. Mizan Publika, Jakarta. 

 

Susanto, Freddy (2007). Implementasi Relationship Marketing Dalam Upaya 

Meningkatkan Loyalitas (Studi Kasus Fitness Center). Jurusan Manajemen 

Fakultas Ekonomi. Universitas Maranatha. Skripsi: Tidak Dipublikasikan. 

Bandung. 

 

Tjiptono, Fandy (2001). Pemasaran Jasa.  Andi Offset, Yogyakarta. 

 

 


