
iv 
 

ABSTRACT 
 

 

The purpose of this research is determine to influence of word of mouth 

communication to consumer buying decision process at SkyResto II Restaurant.  

The technical sampling using non-probability which proposive sampling with the 

responden is 120 consumer for the first time comes to try food this restourant.  

The types of this resarch is using causal reseach. The data analysis technique used in 

this study is a simple linear regression analysis and  was processed using SPSS 17 

for windows.  

The equation is: Y = 20.623 + 0.860 X, where the influence word of mouth 

communication refers to theprocess of consumer decision makingby 31,0%,while the 

remaining 69.0% is influenced by o ther variables beyond the variables of word of 

mouth communication. Hypothesis test results indicate that there are significant 

word of mouth communication influence to the buying decision process. 

Keywords: Word of Mouth Communication, Buying Decision Process. 
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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui  pengaruh word of mouth communication 

terhadap proses keputusan pembelian konsumen di Rumah Makan Sky Resto II.  

Metoda sampling yang digunakan adalah nonprobabilitas dengan pendekatan 

purposive sampling, denganresponden sebanyak 120 konsumen yang baru pertama 

kali mencoba makanan di rumah makan tersebut. 

 Jenis penelitian yang digunakan adalah kausal riset. Analisis data yang digunakan 

dalam penelitian ini adalah regresi linier sederhana dengan  menggunakan SPSS 

17for windows. 

Hasil persamaan regresi adalah Y = 20.623+ 0.860 X,dimana pengaruh variabelword 

of mouthcommunicationterhadap proses keputusan pembelian sebesar 31,0%  

sedangkan sisanya 69,0 % dipengaruhi oleh faktor-faktor lain diluar variabel word of 

mouth commmunication. Hasil uji hipotesis menunjukkan word of mouth 

commmunicationmemiliki pengaruh signifikan terhadap proses keputusan pembelian. 

Kata kunci : Word of Mouth Communication, Proses Keputusan Pembelian. 
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