ABSTRACT

The purpose of this research is determine to influence of word of mouth
communication to consumer buying decision process at SkyResto Il Restaurant.

The technical sampling using non-probability which proposive sampling with the
responden is 120 consumer for the first time comes to try food this restourant.

The types of this resarch is using causal reseach. The data analysis technique used in
this study is a simple linear regression analysis and was processed using SPSS 17
for windows.

The equation is: Y = 20.623 + 0.860 X, where the influence word of mouth
communication refers to theprocess of consumer decision makingby 31,0%,while the
remaining 69.0% is influenced by o ther variables beyond the variables of word of
mouth communication. Hypothesis test results indicate that there are significant
word of mouth communication influence to the buying decision process.
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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh word of mouth communication
terhadap proses keputusan pembelian konsumen di Rumah Makan Sky Resto 1.

Metoda sampling yang digunakan adalah nonprobabilitas dengan pendekatan
purposive sampling, denganresponden sebanyak 120 konsumen yang baru pertama
kali mencoba makanan di rumah makan tersebut.

Jenis penelitian yang digunakan adalah kausal riset. Analisis data yang digunakan
dalam penelitian ini adalah regresi linier sederhana dengan menggunakan SPSS
17for windows.

Hasil persamaan regresi adalah Y = 20.623+ 0.860 X,dimana pengaruh variabelword
of mouthcommunicationterhadap proses keputusan pembelian sebesar 31,0%
sedangkan sisanya 69,0 % dipengaruhi oleh faktor-faktor lain diluar variabel word of
mouth commmunication. Hasil uji hipotesis menunjukkan word of mouth
commmunicationmemiliki pengaruh signifikan terhadap proses keputusan pembelian.

Kata kunci : Word of Mouth Communication, Proses Keputusan Pembelian.



DAFTAR TABEL

Halaman
Tabel | Studi PeNdanUIUAN .........ccoviiiiii e 21
Tabel Il Devinisi Tabel Operational ..., 26
Tabel 111 Hasil Responden WOMCL ........ccoiiiiiiiiiieseee e 38
Tabel IV Hasil Responden WOMUC2 .........coooiiiiiiiieie e 39
Tabel V Hasil Responden WOMGCS3 ..o 39
Tabel VI Hasil Responden WOMCA ..ot 40
Tabel VII Hasil Responden WOMGCS..........ccooiiieiiee e 40
Tabel VIII Hasil Responden WOMCH ... 40
Tabel IX Hasil Responden WOMCT ... 41
Tabel X Hasil Responden PKPL.......cccooiiiiiiiiriieeeee e 41
Tabel XI Hasil Responden PKP2........c.coiiiiiiiiiiieee s 42
Tabel XII Hasil Responden PKP3 ..o 42
Tabel XI1I Hasil Responden PKPA ..o 43
Tabel XIV  Hasil Responden PKPS5........cccoiiiiee s 43
Tabel XV Hasil Responden PKPG ... 44
Tabel XVI Hasil ReSponden PKP7 ........ciiiiieseeeeeee e 44
Tabel XVII  Hasil Responden PKPS ...t 44
Tabel XV Hasil Responden PKPI ..o 45
Tabel XIX  Hasil Responden PKPLO........cccooiiiiiiiniiinieeiee s 45
Tabel XX KOEBTISIEN REGIESH ....cveiiiiieiieieie e 46
Tabel XXI Uji Validitas WOMC .........ooiiieece e 47
Tabel XX Uji Validitas PKP .....ccoooiiieiccceese e 47

Xi



Tabel XXIII

Tabel XXIV

Tabel XXV

Tabel XXVI

Tabel XXVII

Uji ReliabilitaS WOMC ........ccoooiiiieiee e 48
Uji Reliabilitas PKP........ccovoiiiicceeeeeee e 48
UJIE NOIMALITAS ... 49
HASTHT UJI ANOVA ... 50
Model SUMMATY ..o 51

Xii



DAFTAR GAMBAR

Halaman
Gambar 1 Model Utama KOMUNIKAST ........ooveiiiiriiiiiieeseeesesee e 11
Gambar 2 Model Tahapan Word of Communication ............ccccceeevveveiiieieese s, 16
Gambar 3 Proses Pengambilan Keputusan KONSUMEN ..........ccccevveieiieieesesieenn, 17
Gambar 4 Kerangka TEOM......ccveiveieeieeieseeseeiie s e eee e e e e sre e e e e e sneenreas 19
Gambar 5 Kerangka Pemikiran...........ccccceiveiiiiieiiieii e 20
Gambar 6 Model Penelitian ... 23



DAFTAR LAMPIRAN

Halaman

Lampiran A Kuisioner Penelitian..........cccoovevviiieiieeie e 62
Lampiran B FreKUBNSI.......cccvoiiiiiiiee s 65
Lampiran C Uji ValiditaS..........cccevveiiiieiieiesie e 72
Lampiran D Uji Reliabilitas...........ccccviieiieiiiic e 75
Lampiran E Regresi Linier Sederhana............cccocveveiieiecie e 77
Lampiran F Uji NOrmMalitaS.........ccccoviieiiiiiiic e 78
Lampiran G Hasil Uji ANOVA..........ccceiieiieiiiie e 79
Lampiran H Tabulasi data...........cccccoeiieiiiiiiic e 80
Lampiran | Daftar Riwayat Hidup ........ccccccceivieiiiiiiiccece e 83
Lampiran J Jurnal Pengaruh Word of Mouth Communication Terhadap

Proses Pengambilan Keputusan Pembelian............c.ccccooevveinneen. 84
Lampiran K Pengaruh Word of Mouth Marketing Terhadap Keputusan

Pembelian KONSUMEN.........cccoiiiiiiieeise e 104
Lampiran L Pengaruh Word of Mouth Terhadap Keputusan Pembelian

Produk House of Adity........cccccceiiieiieiiiccececceee e 105

Lampiran M Pengaruh Iklan dan Word of Mouth (WOM) Terhadap Minat
Beli Mahasiswa Universitas Negeri Padang atas Kartu
Perdana IIM3 ..o
Lampiran N Pengaruh WOM (Word of Mouth) Melalui Media

Blackberry Terhadap Keputusan Pembelian Produk ............cccccooeeiieiiiiiiiinn,

Xiii



