
77                  Universitas Kristen Maranatha 
 

DAFTAR PUSTAKA 

 

 

 
Aaker, D.A. (1991). Managing Brand Equity. Capitalizing on the Value of a Brand 

Name. USA : The Free Press. 

 

Aaker, D.A. (1996). Building Strong Brand. USA : The Free Press. 

 

Aaker, D.A. (2004). Brand Portofolio Strategy. Creating Relevance Differentiation 

Energy. USA : The Free Press. 

 

Arnold, D. (1992). The Handbook of Brand Management. The Economics Books. 

Internationals Management Series. Massachusetts : Perseus Books. 

 

Dolak. D. “Building A Strong Brand : Brands and Branding Basics”. 

http://www.davedolak.com 

 

Duell III, Richard. http://www.franchising.org/f_article4.html 

 

Ferdinand, Augusty. (2002). Second Edition Structural Equation Modelling dalam 

Penelitian Manajemen. BP Undip, Semarang. 

 

Gozhali, Ahmad. (2006). Analisis Multivariate Dengan Program SPSS. Semarang: 

Badan Penerbit Universitas Diponegoro. 

 

Kotler, P. (2003). Eleventh Edition. Marketing Management. New Jersey : Prentice Hall, 

Inc. 

 

Kotler, Philip and Gary Amstrong. (2004). Tenth Edition. Principles of Management. 

New Jersey : Prentice Hall, Inc. 

 

M. Iqbal Hasan. (2003). Pokok-pokok Statistika 2. PT. Bumi Aksara, Jakarta. 

 

M. Iqbal Hasan. (2008). Analisis Data Penelitian dengan Statistik. PT. Bumi Aksara, 

Jakarta. 

 

Peter,J.P., & Olsen,J.C. (2002). Sixth Edition. Consumer Behavior and Marketing 

Strategy. New York : McGraw-Hill Companies, Inc. 

 

Rangkuti, Freddy (2002). Marketing Analysis Made Easy. Jakarta : Pt Gramedia. 

 

Schiffman, G., Leon and Leslie Lazar Kanuk. (2004). Eight Edition. Consumer 

Behavior. New Jersey : Prentice Hall, Inc. 

 

http://www.davedolak.com/
http://www.franchising.org/f_article4.html


78 
 

Universitas Kristen Maranatha 

Sekaran, U. (2000). Third Edition. Research Methods for Business. Singapore : John 

Willey & Sons (Asia) Pte. Ltd. 

 

Sheth, N. Jagdish & Banwari Mittal. (2004). Second Edition. Customer Behavior : A 

Managerial Perspective. South Western : Thomson Learning TM. 

 

Sugiyono, Prof. Dr. (2003). Edisi ke-10. Metode Penelitian Administrasi. Bandung : 

CV. Alfabeta 

Suliyanto. (2006). Metode Riset Bisnis. ANDI. Yogyakarta. 

 

http://id.wikipedia.org/wiki/Telepon_genggam 
 

http://id.wikipedia.org/wiki/Samsung_(telekomunikasi) 

 

http://my7pulsa.com/1/penjualan-global-nokia-masih-nomor-satu-dan-samsung-

 makin-rapat-mengejar.html/ 
 

http://www.allaboutbranding.com 

 

 

 

 

 
 

 

http://id.wikipedia.org/wiki/Telepon_genggam
http://my7pulsa.com/1/penjualan-global-nokia-masih-nomor-satu-dan-samsung-makin-rapat-mengejar.html/
http://my7pulsa.com/1/penjualan-global-nokia-masih-nomor-satu-dan-samsung-makin-rapat-mengejar.html/
http://www.allaboutbranding.com/

