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ABSTRACT 
 

Brand loyalty is one indicator of the success of the company through customers who 

have been loyal to the product or brand to promote the new consumer. Elements that 

influence the brand loyalty that is: brand community integration consisting of 

product, brand community, and the company. This study aims to examine the 

influence of brand community integration of brand loyalty: satisfaction as mediating 

variables. This research was conducted in Bandung using the 250 respondents who 

can be studied. The characteristics used were based on membership, ownership of 

the card member, the length of a member, member loyalty, product purchase Viking, 

and Viking product use on the Viking community. Methods of data analysis used 

method of path analysis by SPSS version of the tool 11:50. The research instrument 

was adopted from Mc. Alexander et el (2002) Based on the results of research, 

community and Viking brand community to yield significant results in brand loyalty, 

brand community and the Viking community to yield significant results in 

satisfaction, brand and Viking community communtiy to yield significant results in 

brand loyalty through satisfaction. . The biggest influence is the influence of brand 

community has the greatest influence on brand loyalty. 

 

Key Words: Brand community integration, product, brand community, viking 

community brand loyalty, satisfaction. 
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ABSTRAK 
 

Brand loyalty merupakan salah satu indicator kesuksesan perusahaan melalui 

konsumen yang telah setia pada produk atau merek untuk meningkatkan konsumen 

yang baru. Elemen yang mempengaruhi brand loyalty yaitu: brand community 

integration yang terdiri dari product, brand community, dan company. Penelitian ini 

bertujuan untuk meneliti pengaruh brand community integration pada brand loyalty: 

satisfaction sebagai variabel mediasi. Penelitian ini dilakukan di Bandung dengan 

menggunakan 250 responden yang dapat diteliti. Karakteristik yang digunakan 

adalah berdasarkan keanggotaan, kepemilikan kartu member, lamanya menjadi 

anggota, kesetiaan anggota, pembelian produk Viking, dan penggunaan produk 

Viking pada komunitas Viking. Metode analisis data yang digunakan adalah metode 

analisis jalur dengan alat bantu SPSS versi 11.50. Instrumen penelitian diadopsi dari 

Mc. Alexander et el (2002) Berdasarkan hasil penelitian, brand community dan 

Viking community memberikan hasil yang signifikan pada brand loyalty;  brand 

community dan Viking community memberikan hasil yang signifikan pada 

satisfaction; brand communtiy dan Viking community memberikan hasil yang 

signifikan pada brand loyalty melalui satisfaction.. Pengaruh terbesar adalah 

pengaruh brand community memiliki pengaruh paling besar pada brand loyalty. 

 

Kata-kata kunci: Brand community integration, product, brand community, Viking 

community, brand loyalty, satisfaction. 
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