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ABSTRACT 

 
 

Yopie Indra Wijaya, 2012, The Influence of Service Marketing Mix Towards to the Decision 

of Visiting “Hard Shine” Car Wash Bandung. 

This research enlightens commonly on how the factors of service marketing mix influence the 

customer’s decision making to visit “Hard Shine” car wash at Bandung. These service 

marketing mix factors are influenced by: product, price, place, promotion, people, process, 

physical evidence.  

To obtain the related information, the researcher has been spreading the questionnaires to 150 

respondents, whereby those were the customers of “Hard Shine” car wash.  

To analyze the data, researcher utilized qualitative method with in-depth information and 

explanation. Moreover, the data was analyzed with quantitative method with the assistance of 

SPSS 17.0 

In conclusion, the factors of service marketing mix have an influence towards the customer’s 

decision to visit the car wash up to the amount of 28.7%. Therefore, “Hard Shine” car wash 

must be able to maintain or increase the service marketing mix indeed. 
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ABSTRAK 

 
 

Yopie Indra Wijaya, 2012, Pengaruh Bauran Pemasaran Jasa Terhadap Keputusan 

Berkunjung di Car Wash Hard Shine Bandung. 

Penelitian ini membahas secara umum tentang bagaimana pengaruh faktor – faktor bauran 

pemasaran jasa terhadap keputusan berkunjung di car wash Hard Shine Bandung. Faktor – faktor 

bauran pemasaran jasa terdiri dari product, price, place, promotion, people, process, physical 

evidence. Untuk memperoleh informasi yang dibutuhkan, penulis menyebarkan kuisioner kepada 

150 responden di mana respondennya adalah para pengguna jasa car wash Hard Shine. Penulis 

menggunakan metode analisis secara kualitatif berupa keterangan – keterangan yang terperinci, 

dan juga di olah secara kuantitatif dengan menggunakan bantuan program SPSS 17.0.  

Kesimpulannya adalah faktor – faktor bauran pemasaran jasa mempunyai pengaruh terhadap 

keputusan berkunjung sebesar 28,7 %. Oleh karena itu Hard Shine harus dapat mempertahankan 

atau bahkan meningkatkan bauran pemasaran jasa. 

 

Kata Kunci : Bauran Pemasaran Jasa, dan Keputusan Berkunjung 
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