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ABSTRAK

Studi ini bertujuan untuk menguji apakah Event Sponsorship memengaruhi Citra
Merek BNI 46. Penelitian dilakukan di acara ulang tahun radio Ardan bertajuk
ARDANESIA yang disponsori oleh BNI 46. Subjek penelitian ini adalah 90 data.
Beberapa pengujian yang dilakukan sebelum uji hipotesis adalah pengujian outiers,
validitas, reliabilitas, statistik deskriptif dan korelasi antarkonstruk penelitian.
Hipotesis tersebut diuji dengan menggunakan uji regresi sederhana. Hasil dari uji
hipotesis menunjukkan bahwa terdapat keseluruhan hipotesis didukung. Hasil
penelitian menunjukkan bahwa target audience reach, compability with the
comparies or brand positioning, message capacity memengaruhi citra merek secara
positif. Berbagai implikasi temuan studi ini dan saran untuk penelitian mendatang
akan dibahas lebih lanjut.

Kata kunci: Event Sponsorship; Citra merek .
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Impact of Event Sponsorship to Brand Image of BNI 46
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Universitas Kristen Maranatha, Bandung

ABSTRACT

The aim of this study is to examine whether transformational leadership and
organizational commitment affect the performance of Game Master employees. The
survey is done at all branches of Game Master. The subjects of this study are 432 of
432 data. The outliers, validity, reliability, descriptive statistics and interconstruct
correlation test were conducted before hypotheses are tested. The simple regression
analysis was used to examine eight hypotheses. The results show that five hypotheses
were supported and three hypotheses were not supported. The result shows that
idealized influence (behavior), intellectual stimulation, affective organizational
commitment, continuance organizational commitment, and normative organizational
commitment influences positively employee performance. The implications of this
study were discussed and the suggested research will be advanced during the
process.

Keywords: Event sponsorship; brand image.
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