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ABSTRAK 

 

Event marketing merupakan salah satu cara mengkomunikasikan brand ke dalam benak 

konsumen. Penelitian ini berfokus pada sponsored event yang diharapkan mampu 

menimbulkan purchase intentions of products.  Beberapa elemen yang dapat digunakan untuk 

mempengaruhi purchase intentions of products yaitu: product knowledge, activity, 

enthusiasm, dan community involvement. Penelitian ini bertujuan untuk menguji pengaruh 

product knowledge, activity, enthusiasm, pada purchase intentions of products: community 

involvement sebagai variabel mediasi. Penelitian ini menggunakan respoden dari anggota 

komunitas Harley Davidson Club Indonesia Bandung. Responden ini menghadiri Event 

Bandung Bike Week 2011.  Metode analisis yang digunakan adalah metode path analysis 

dengan alat bantu SPSS 16.00. Penelitian ini memberikan beberapa hasil: Pertama, product 

knowledge, activity, dan community involvement berpengaruh pada purchase intentions. 

Kedua, activity berpengaruh pada community involvement. Ketiga, activity secara tidak 

langsung berpengaruh pada purchase intentions yang dimediasi oleh community involvement. 

Keempat, community  involvement memberikan pengaruh terbesar pada purchase intentions.  

 

Kata-kata kunci: Product Knowledge,  Activity, Enthusiasm, Community Involvement,           

Purchase Intentions 
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ABSTRACT 

 

Event marketing is one way of communicating brand into the mind consumers. This research 

focuses on sponsored event that has expected to affect purchase intentions of products. Some 

elements of sponsored event that affect on purchase intentions of products is: product 

knowledge, activity, enthusiasm, dan community involvement. The goal of research is to 

examine the effect of product knowledge, activity, enthusiasm, dan community involvement 

on purchase intention of products: community involvement as mediating. This research use 

respondents who is a member of a community of Harley Davidson Club Indonesia Bandung. 

This respondent who is attends to Event Bandung Bike Week 2011. Method of analysis used 

is a method of path analysis with a tool SPSS 16.00. This research provides some results: 

First, product knowledge, activity, and community involvement affect on purchase intentions. 

Second, activity affect on community involvement. Third, activity indirectly affect on 

purchase intentions that are mediated by community involvement. Fourthly, community 

involvement provides the greatest influence on purchase intentions. 

 

 

 

Key Word: Product Knowledge,  Activity, Enthusiasm, Community Involvement, Purchase 

Intentions  
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