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ABSTRACT 

 

The study was conducted to exam and analysis the effect of Perceived Service 

Quality and Perceived Value on Trust; Satisfaction as a mediation variable. The 

result prove indirect effect Perceived Service Quality and Perceived Value on Trust; 

Satisfaction as a mediation variable. Also, result proves direct effect Perceived Value 

on Trust but didn’t have direct effect Perceived Service Quality on trust. 
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ABSTRAK 

 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh langsung dan 

tidak langsung Perceived Service Quality dan Perceived Value pada Trust: 

Satisfaction sebagai variabel Mediasi. Hasil penelitian menunjukkan bahwa terdapat 

pengaruh tidak langsung Perceived Service Quality dan Perceived Value pada Trust 

yang dimediasi oleh Satisfaction. Selain itu, hasil menunjukkan adanya pengaruh 

langsung Perceived Value pada Trust, namun tidak ada pengaruh langsung Perceived 

Service Quality pada Trust.  

 

Kata kunci: Perceived Service Quality, Perceived Value, Trust, Satisfaction . 
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