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ABSTRACT 

This study was conducted to investigate the effect of consumer involvement, brand 

awareness, corporate image on intention to purchase. Data were collected through 

direct surveys and literature study. The questionnaires were sent to 100 respondents 

and as many as 100 questionaires were returned with 100% return rate. From this 

study showed a correlation of 0,463 which means there is a significant correlation, 

and from regression analysis performed, obtained results that consumer involvement, 

brand awareness and corporate image affects 19% interest in buying the remaining 

81% is influenced by other factors. 

Key words: consumer involvement, brand awareness, corporate image, and intention 

on purchase 
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ABSTRAK 

Penelitian ini dilakukan untuk mengetahui pengaruh keterlibatan konsumen, 

kesadaran merek, citra perusahaan pada minat untuk membeli. Data dikumpulkan 

melalui survei langsung dan studi pustaka. Kuesioner dikirim kepada 100 responden 

dan sebanyak 100 kuesioner yang kembali dengan tingkat pengembalian 100%. Dari 

penelitian ini menunjukkan korelasi 0.463 yang berarti ada korelasi yang signifikan, 

dan dari analisis regresi yang dilakukan, diperoleh hasil bahwa keterlibatan 

konsumen, kesadaran merek, dan citra perusahaan mempengaruhi minat beli sebesar 

19% yang sisanya 81% dipengaruhi oleh faktor lain. 

 

Kata kunci: keterlibatan konsumen, kesadaran merek, citra perusahaan, dan minat 

beli 
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