ABSTRACT

J.Co donuts & coffee is an establishment which sells food and beverages, but
provides a store atmosphere that can provide comfort through the place, the service
and cleanliness of stores to satisfy consumer desires. As one of the food and
beverages business in Indonesia donuts, donuts & coffee J.Co have managed to
compete with Dunkin donuts that have long been in this industry. Business
development J.Co donuts & coffee to encourage research on topics related to the
store atmosphere made by management, in increasing consumers to buy and
consume the product for dining J.Co donuts & coffee in the location of stores.

Research examining variables exterior, general interior, store layout, and
interior design store atmosphere is forming aspects of the buying interest. The
research method used is nonprobability sampling, where respondents are consumers
J.Co donuts & coffee in London, as many as 374 respondents. This data is processed
by using multiple regression. The results showed that the respondents’ perceptions of
store atmosphere J.Co donuts & coffee positively to the overall exterior variables and
store layout.
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ABSTRAK

J.Co donuts & coffee merupakan bentuk usaha yang tidak hanya menjual food
& beverages, tetapi menyediakan store atmosphere yang mampu memberikan
kenyamanan melalui tempat, pelayanan dan kebersihan gerai untuk memuaskan
keinginan konsumen. Sebagai salah satu usaha food & beverages donuts di
Indonesia, J.Co donuts & coffee telah berhasil bersaing dengan Dunkin donuts yang
telah lama berada di industri ini. Perkembangan bisnis J.Co donuts & coffee
mendorong penelitian untuk mengambil topik berkaitan dengan store atmosphere
yang dilakukan oleh manajemen, dalam meningkatkan minat beli konsumen untuk
bersantap dan mengkonsumsi produk J.Co donuts & coffee di lokasi gerai.

Penelitian meneliti variabel exterior, general interior, store layout,dan
interior design yang merupakan aspek pembentuk store atmosphere terhadap minat
beli. Metode penelitian yang digunakan adalah nonprobability sampling, dimana
responden merupakan konsumen J.Co donuts & coffee di Bandung, sebanyak 374
responden. Data ini diolah dengan menggunakan regresi berganda. Hasil penelitian
menunjukan bahwa persepsi responden terhadap store atmosphere J.Co donuts &
coffee secara keseluruhan positif terhadap variabel exterior dan store layout.
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