
 ix

ABSTRAK 

Kemajuan moderenitas memunculkan kesadaran perusahaan terhadap 

pentingnya komunitas. Komunitas berpengaruh secara langsung terhadap sikap dan 

perilaku seseorang. Terdapat komunitas yang terbentuk dari merek yang disebut 

brand community karena adanya kebutuhan untuk bertukar pengetahuan dan 

berbagi pengalaman mengenai produk dan merek yang sama. Kombinasi terbaru 

dari sisi pelanggan berupa brand commitment dalam konteks community. Kawasaki 

Ninja Club Bandung merupakan komunitas motor Kawasaki Ninja terbesar di 

Bandung dan memiliki anggota yang aktif. Commitment yang dimiliki anggota 

Kawasaki Ninja Club Bandung dapat membangun hubungan jangka panjang 

dengan pihak perusahaan (PT. Kawasaki Motor Indonesia). 

Sampel dalam penelitian ini sebanyak 150 responden. Pengolahan data 

menggunakan perangkat lunak SPSS 20 for Mac dan pengujian hipotesis 

menggunakan analisis regresi linier sederhana. Koefisien determinasi (Adjusted R 

Square) adalah sebesar 0,265. Hal ini menunjukan bahwa pengaruh brand 

community commitment terhadap loyalitas pelanggan  Kawasaki Ninja Club 

Bandung sebesar 26,5% dan sisanya sebesar 73,5% dipengaruhi oleh faktor lain.  

Kata Kunci: Brand Community Commitment, Kawasaki Ninja Club Bandung (KNC 

Bandung), Loyalitas  Pelanggan 
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ABSTRACT 

The progress of modernity bring up a company against awareness of the 

importance of the community. Community influential directly to the attitudes and 

behavior of a person. There is a community that is formed from a brand called 

brand community due to the need to exchange knowledge and share experiences 

about the product and the same brand. The lastest combination of customer is the 

form of brand commitment in the context of community. Kawasaki Ninja Club 

Bandung is the largest Kawasaki Ninja motorcycle community in Bandung and has 

active members. Commitment which belonged to a member of the Kawsaki Ninja 

Club Bandung can build a long-term relationship with the company (PT. Kawasaki 

Motor Indonesia). 

The total sample in this research is 150 respondents. Data processing using 

the SPSS software version 20 for Mac and the hypothesis testing using simple 

linear regression analysis.The coefficient of determination (Adjusted R Square) is 

0,265. It indicates that the effect of  brand community commitment towards 

customer loyalty Kawasaki Ninja club Bandung is about 26,5% and the rest of it is 

about 73,5% that was affected by other factors. 

Key Words: Brand Community Commitment, Kawsaki Ninja Club Bandung (KNC 

Bandung), Customer Loyalty 
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