DAFTAR PUSTAKA

Aaker, D. A. 1996. Building Strong Brands. New York: Free Press.
A.Shimp Terence. 2003. Periklanan Promosi. Jakarta: Erlangga.

Aaker A. David. 1996. Manajemen Equitas Merek. Jakarta: Spectrum Mitra
Utama.

Ardianto, Elvinaro. 2007. Komunikasi Massa Suatu Pengantar. Bandung:
Simbosa Rekatama Media.

Assael, H. 1998. Consumer Behavior and Marketing Action. 6th ed. Cincinatti. OH:
South Western College Publishing.

Blattberg, Robert C., Getz, Gary, Thomas, Jacquelyn S. (2001). Customer Equity:
Building and Managing Relationships as Valuable Assets. Harvard Business
Scholl Publishing.

Belch, George E. 2004. Advertising and Promotion: An Integrated Marketing
Communications Perspective. Edisi ke-6. New York: Mc Graw-Hill Company.

Cornwell, T.B.; dan Maignan, 1. 1998. An International Review of Sponsorship
Research. Journal of Advertising. Vol. 21, pp. 1-21.

Chaudhuri, A. and M.B. Holbrook. 2001. The Chain Of Effect From Brand Trust
And Brand Affect To Brand Performance: The Role Of Brand Loyalty.
Journal Of Marketing, April, Vol. 65, No. 2, p99-113.

Delgado, Ballaster. 2003. Development Validation of Brand Trust Scale.
International Journal of Market Research. Vol. 45. 35-33

Duncan, Tom. 2005. Principles of Advertising and IMC. 2th edition. McGraw-Hill.

Durianto, Darmadi. 2004. Brand Equity : Strategi Memimpin Pasar. Jakarta: PT.
Gramedia Pustaka

Durianto, D., Sugiarto, & Sitinjak, T. 2001. Strategi Menaklukkan Pasar Melalui
Riset Ekuitas dan Perilaku Konsumen. Jakarta: PT. Gramedia Pustaka.

Dominick, Joseph R. 2001. The Dynamic Of Mass Communication. New York:
Random House.

Dharmmesta, B.S. 1999. Loyalitas Pelanggan: Sebuah Kajian Konseptual Sebagai
Panduan Bagi Peneliti. Jurnal Ekonomi dan Bisnis Indonesia.Vol 14 No.3.
pp73-88.

Universitas Kristen Maranatha



Effendy, Onong Uchjana. 2006. Ilmu Komunikasi: Teori dan Praktek. Bandung: PT.
Remaja Rosdakarya.

Engel, F James. 1995. Perilaku Konsumen. Jilid 2. Jakarta: Binarupa Aksara.

Ellen, P. S., Mohr, L. A., & Webb, D. J. 2000. Charitable programs and the retailer:
Do They Mix? Journal of Retailing. 76(3). 393—406.

Ferrinadewi, Erna. 2008. Pengaruh Threat Emotion Konsumen Dan Brand Trust
Pada Keputusan Pembelian Produk Susu Anlene Di Surabaya. Jurnal
Universitas Widya Kartika.

Fandy Tjiptono. 2005. Pemasaran Jasa. Edisi pertama. Malang: Bayumedia
Publishing.

Gilbert, David. 2003. Retailing Marketing Management. 2th Edition. England,
Endinburgh Gate: Pearson Educated Limited.

Gurviez, Patricia dan Michael Korchia. 2003. Test of a Consumer-Brand
Relationship Model Including Trust and Three Consequences. Makalah
Seminar dalam 30 tahun International Research Seminar in Marketing. 11-13
Juni

Gerbner, G. 1967. Mass Media and Human Communication Theory. Human
Communication Theory, F. E. X. Dance, editor. New York: Holt, Rinehart, &
Winston.

Gommans, Marcel, Krishnan, Krish S. & Scheffold Katrin B. 2001. From Brand
Loyalty to E-Loyalty: a Conceptual Frame work. Journal of Economic and
Social Research. 3(1). 43-58

Ghozali, Imam. 2006. Aplikasi Analisis Multivariate dengan Program SPSS.
Semarang: Badan Penerbit Universitas Diponegoro.

Grohs, R., Wagner, U., & Vsetecka, S. 2004. Assessing The Effectiveness Of Sport
Sponsorships—An Empirical Examination. Schmalenbach Business Review:

ZFBF,56, 119-138.

Gwinner, K. 1997. 4 Model of Image Creation and Image transfer In Event
Sponsorship. International Marketing Review. 14(3). 145—158.

Gwinner, Kevin, John Eaton. 1999. Buliding Brand Image Through Event
Sponsorship: The Role of Image Transfer. Journal of Advertising. 28. 4:
ABI/INFORM Global pg 47.

Harvey, David. 2000. Modern Analytical Chemistry. United State: MC Graw Hill.

Universitas Kristen Maranatha



Hair, Jr. J. F., Anderson, R. E., Tatham, R. L., & Black, William. C. 1998.
Multivariate data analysis. 5th Edition. NJ: Prentice Hall.

Heckler, S.E. and Childers, T.L. 1992. The Role of Expectancy and Relevancy in
Memory for Verbal and Visual Information, What Is Incongruency?. Journal of
Consumer Research. 18. 475-492

Horppu, M., Kuivalainen, O., Tarkiainen, A. & Ellonen, H.K. 2008. Online
satisfaction, trust and loyalty, and the impact of the offline parent brand,
Journal of Product & Brand Management. 17(6). 403-413

Harris, Thomas L. 2000. The Marketers Guide To Public Relations: How Today’s
Top Companies Are Using The New PR To Gain a Competitive Edge. New Y ork:
Willey.

Indriantoro, Supomo. 2002. Metodologi Penelitian Bisnis untuk Akuntansi dan
Manajemen. Edisi Pertama. Yogyakarta: BPFE.

Jagre, Emma, John J. Watson, and John G. Watson. 2001. Sponsorship and
Congruity Theory: A Theoretical Framework for Explaining Consumer
Attitude and Recall of Event Sponsorship. in Advances in Consumer
Research. Volume 28. eds. Mary C. Gilly and Joan Meyers-Levy.
Association for Consumer Research. pgs. 439-445.

Jefkins, Frank. 2004. Public Relations. Jakarta: PT. Erlangga.

Kartajaya, Hermawan. 2006. Hermawan Kertajaya on Marketing. Jakarta: PT
Gramedia.

Keller, Kevin Lane. 2003. Strategic Brand Management : Building, Measuring, And
Managing Brand Equity. Second Edition. New Jersey: Pearson Prentice Hall.

Kotler, Keller. 2007. Manajemen Pemasaran 2. Edisi keduabelas. Jakarta: PT
Indeks.

Kotler, Philip dan Kevin Lane Keller, 2008. Manajemen Pemasaran. Jilid Satu.
Edisi Kempatbelas. Cetakan Ketiga. Penerbit Indeks.

Kriyantono, Rakhmat. 2008. Teknik Prkatis Riset Komunikasi. Jakarta: Kencana
Prenada Media Group.

Lacey, Julie Z. Sneath, R. Zachary Finney & Angeline G. Close. 2011. The Impact
of Repeat Attendance on Sponsorship Effects. 1-29.

Lau, Geok Then and Sook Han Lee. 1999. Customer’s Trust in a Brand and the Link
to Loyalty. Journal of Market Focussed Management. 4.

Universitas Kristen Maranatha



McDaniel, Stephen R. 1999. "An Investigation of Match-up Effects in Sport
Sponsorship  Advertising: The Implications of Consumer Advertising
Schemas," Psychology and Marketing, 16(2). 163-184.

Meenaghan, Tony. 1991. The Role of Sponsorship in the Marketing Communication
Mix. Journal of Advertising. Vol. 110.

Meenaghan, Tony 2001. Sponsorship and Advertising, A Comparison of Consumer
Response to Sponsorship.

Mulyana, Deddy. 2005. Ilmu Komunikasi Suatu Pengantar. Bandung: PT Remaja
Rosdakarya.

Mowen dan Minor. 2002. Perilaku Konsumen. Jakarta: Erlangga

Mowen dan Minor. 1998. Consumer Behavior. 5th edition. New Jersey: Prentice-
Hall

Nugroho, Agung. 2005. Strategi Jitu Memilih Metode Statistic Penelitian dengan
SPSS. Jogyakarta: Andi.

Noor, Any. 2009. Manajemen Event. Bandung: Alfabeta.

Oliver, R.L. 1999. Whence Consumer Loyalty?. Journal of Marketing. 63. 33-34

Osgood, C. E., & Tannenbaum, P. H. 1955. The principle of Congruity in the
Prediction of Attitude Change. Psychological Review. 62. 42-55.

Rakhmat. 2009. Teori Administrasi dan Manajemen Publik. Jakarta: Pustaka
Arif.

Rangkuti, Freddy. 2004. Measuring Custumer Satisfaction: Teknik Mengukur
dan Strategi Meningkatkan Kepuasan Pelanggan. Jakarta: PT. Gramedia
Pustaka Utama.

Ruslan, Rosady. 2003. Metode Penelitian PR dan Komunikasi. Jakarata: PT. Raja
Grafindo Persada.

Rogers, Everret M., & D. Lawrence Kincaid .1981. Communication Networks.
Toward a New Paradigm for Reseach. New York: The Free Press.

Rossiter John R, Larry Percy. 2008. Strategic Marketing Communications. Oxford.
England: Elsevier

Roy, Donald P & T Cornwell. 2003. Brand Equity’s Influence on Responses to Event
Sponsorships. Journal of Product & Brand Management. Vol.12, 337-393

Universitas Kristen Maranatha



Prasetijo dan John J.O.I Thalauw. 2005. Perilaku Konsumen. Yogyakarta: Andi
Pustaka Utama

Sandler D & Shani D. 1989. Olympic Sponsorship vs “Ambush” Marketing: Who
Gets The Gold?. Journal of Advertising Research. 29. 9-14.

Simmons, C. J., & Becker-Olsen, K. L. 2006. Achieving Marketing Objectives
Through Social Sponsorships. Journal of Marketing. 70(4). 154—169.

Sugiyono. 2005. Metode Penelitian Bisnis. Bandung: Alfabeta.

Secord, P.F., dan C. Backman. 1964. Social Psycology. Mc Graw Hill.

Seiler, Michael J. dan Walter Rom. 1997. 4 Historical Analysis of Market
Efficiency: Do Historical Returns Follow a Random Walk, Journal of
Financial and Strategic Decision. Vol. 10. No.2. Tokyo: Kogakusha.

Sugiyono. 2010. Metode Penelitian Administrasi. Bandung: Alfabeta.

Suliyanto. 2006. Metode Riset Bisnis. Yogyakarta: Andi.

Suparno, Ludwig. 2011. Aspek llmu Komunikasi dalam Public Relations. Jakarta: PT
Indeks.

Schiffman & Kanuk. 2007. Perilaku Konsumen. Edisi kedua. PT. Indeks. Jakarta:
Gramedia.

Shimp,Terence A. 2000. Periklanan Promosi Pemasaran Terpadu. Jilid 1. Jakarta:
Erlangga.

Shimp, Terence, A. 2007. Integrated Marketing Communication In Advertising and
Promotion. Edisi Ketujuh, New York, McGrawHill.

Shone dan Parry. 2002. Event management. Munich: Thomson.

Spence, Mark T., Merrie Bruck. 1997. The Moderating Effects of Problem
Characteristics on Experr’s and Novice’s Judgements. Journal of Marketing
Research. Vol. 34. Ppg 233-247.

Stufflebeam, L.D. & Shrinkfield, J. 1985. Systematic evaluation: A self-
Instructional Guide To Theory and Practice. New York: Kluwer Nijhoff
Publishing.

Tjiptono, Fandy, Yanto Chandra, dan Anastasia Diana. 2004. Marketing Scales.
Yogyakarta: Andi.

Walgito, Bimo. 1991. Psikologi Sosial Suatu Pengantar. Yogyakarta: Andi Ofset.

Universitas Kristen Maranatha



Woodside, Frances M. & Summers, Jane & Johnson-Morgan, Melissa. 2007.
Sponsorship  Leveraging Improves Consumer Attitudes and Purchase
Intentions Towards The Sponsoring Brand - But Is It Relevant for FMCG
Packaging?.1532-1541

Wright, Charles, R. 1992. Sosiologi Komunikasi Massa. Bandung: Remaja Karya.
Zainul & Nasution. 2001. Penilaian Hasil Belajar. Jakarta: Dirjen Dikti.

http://www.topbrand-award.com/top-brand-survey/survey-result/top-brand-index-
2013/ diakses pada 1 September 2013

Universitas Kristen Maranatha





