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ABSTRAK 

Banyaknya hotel berdiri di kota Bandung berdampak pada semakin ketatnya 

persaingan di sektor perhotelan. Agar dapat tetap eksis dalam persaingan maka 

perusahaan perlu menawarkan sesuatu yang berbeda dari pesaingnya, salah satu 

caranya dengan memberikan hotel atmosphere yang berbeda.  

 Retanata Guesthouse memiliki hotel atmosphere yang berbeda dengan hotel 

lainnya, seperti tersedianya banyak ruang terbuka yang membuat suasana hotel terasa 

sejuk, kebersihan hotel serta adanya public area yang disediakan bagi konsumen 

untuk melakukan aktifitas tanpa takut terganggu oleh staf dan tamu hotel lainnya, 

sehingga memberikan pengalaman dan kesan positif bagi konsumen.  

Konsumen mengatakan puas saat menginap di Retanata Guesthouse, karena 

hotel atmosphere yang diberikan. Konsumen akan kembali datang untuk menginap 

serta bersedia untuk menginformasikan Retanata kepada keluarga, kerabat, dan 

lingkungan terdekat-nya berdasarkan pengalaman positif yang sudah dialami 

olehnya. 

Berdasarkan hasil penelitian yang telah dinyatakan di atas,  dapat 

disimpulkan bahwa hotel atmosphere berpengaruh terhadap kepuasan dan loyalitas 

konsumen di Retanata Guesthouse  

Kata-kata Kunci:Hotel  atmosphere, kepuasan, loyalitas, riset kualitatif 
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ABSTRACT 

 

A lot of  hotel plyaers in Bandung have impacted on increasing of competition in the 

hospitality sector. Being to exist in the competition, the company needs to offer 

something different from its competitors, one of ways is different hotel atmosphere. 

Retanata Guesthouse has different hotel atmosphere such as the availability 

of some open spaces which makes the hotel atmosphere cooler, and public area for 

customer to make their activities without disturbed by hotel employee and other 

guests. Therfore it has provide experience and positive impression for the customer. 

Customers confess that they are satisfied while stayed at Retanata, because of 

the hotel atmosphere. Customers will come again to stay and willing to inform 

Retanata to their family, relatives, and friends based on their positive experiences.  

Based on this research, it is concluded that the hotel atmosphere have effected 

customer satisfaction and loyalty in Retanata Guesthouse. 

Keywords: Store atmosphere, satisfaction, loyalty, qualitative research 
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