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ABSTRAK 
 

Produk dan pelayanan jasa saat ini sedang berkembang pesat di Indonesia. Hal ini 

menyebabkan munculnya banyak pesaing di dalam dunia usaha, khususnya dalam 

periklanan. Perusahaan menggunakan celebrity endorser, baik itu para aktor atau 

aktris, dan atlet sebagai pendukung dalam beriklan. Berdasarkan uraian diatas, maka 

penelitian ini akan membahas pengaruh celebrity endorser (Sandra Dewi) terhadap 

minat beli konsumen pada produk Clear di lingkungan Universitas Kristen 

Maranatha. Celebrity endorser dapat dinilai dari attractiveness, trustworthiness, dan  

expertise. Metode penelitian yang digunakan adalah metode non probabaility 

sampling dengan cara menyebarkan kuesioner kepada 100 responden di lingkungan 

Universitas Kristen Maranatha Bandung yang pernah menonton iklan Clear 

kemudian dianalisa secara kuantitatif dengan menggunakan uji regresi berganda 

dengan bantuan program SPSS 16.0. Hasil  penelitian yang dilakukan diperoleh hasil 

yang menyatakan bahwa pengaruh celebrity endorser mempengaruhi minat beli 

konsumen pada produk Clear sebesar 28.4%. Dengan kata lain minat beli konsumen 

dapat dijelaskan oleh celebrity endorser sebesar 28.4% dan sisanya 71.6% 

dipengaruhi atau dijelaskan oleh faktor-faktor lain di luar penelitian.  

 

Kata Kunci : Celebrity endorser,Attractiveness,Trustworthiness,Expertise dan Minat 

Beli.
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ABSTRACT 

 
Products and services currently growing rapidly in Indonesia. This led to the 

emergence of many competitors in the business world, especially in advertising. 

Companies use celebrity endorser, be it the actors or actresses, and athletes as 

support in advertising. Based on the description above, this study will examine the 

influence of celebrity endorser (Sandra Dewi) of the consumers to buy the product in 

the Clear Maranatha Christian University. Celebrity endorsers can be judged from 

the attractiveness, trustworthiness, and expertise. The research method used was a 

non probabaility sampling by distributing questionnaires to 100 respondents in the 

Maranatha Christian University Bandung Clear've watched ads were analyzed 

quantitatively by using multiple regression with SPSS 16.0. Based on the results of 

research on the result that celebrity endorser attractiveness and expertise (Sandra 

Dewi) does not significantly influence consumer buying interest, while the celebrity 

endorser trustworthiness (Sandra Dewi) significantly influence consumers to buy. 

Results of research conducted obtained results state that the influence of celebrity 

endorser influence consumers to buy the product at 28.4% Clear. In other words, 

consumers buying interest can be explained by a celebrity endorser for the remaining 

28.4% and 71.6% influenced or explained by other factors outside the study. 

 

Key Words : Celebrity endorser, Attractiveness, Trustworthiness, Expertise and 

Buying Interest. 
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