ABSTRAK

Perkembangan jaman telah membuat berbagai macam kebutuhan muncul,
salah satunya pangan dan kuliner. Usaha kuliner pun dewasa ini telah marak di

Indonesia, khususnya di daerah Bandung.

Orientasi usaha kuliner telah bergeser, yang pada mulanya profit oriented,
kini telah berubah ke customer oriented. Orientasi tersebut dibuktikan dengan
peningkatan kualitas layanan, kualitas hidangan, serta tak lupa penciptaan suasana
atau store atmosphere di dalam usaha kuliner itu sendiri guna meningkatkan

minat beli dari konsumen.

Tomodahi Resto dan Café di jalan Dr Radjiman kota Bandung sebagai
usaha kuliner yang cukup well-known, mempunyai store atmosphere yang cukup

menarik selain kualitas makanan dan pelayanan yang diberikan.

Melalui penelitian ini, penulis mencoba meneliti pengaruh store
atmosphere yang dibagi ke dalam 2 komponen yakni instore dan outstore

terhadap minat beli di Tomodachi Radjiman sebagai objek penelitian.

Penelitian diadakan di Tomodachi Radjiman sendiri dengan metode
survey dan responden diambil dengan teknik purposive sampling. Adapun hasil
penelitian menunjukkan adanya pengaruh store atmosphere keseluruhan sebesar
18.4 % terhadap minat beli yang diuji menggunakan analisis regresi sederhana.

Pengujian dilakukan dengan SPSS versi 16.0.

Kata kunci : Suasana, store atmosphere, instore, outstore, minat beli.



ABSTRACT

Growth have made various needs arise, which of one is food and culinary.
Today's, culinary bussiness had been rife in Indonesia, especially in Bandung.
Orientation culinary business has shifted, which initially profit oriented, has now
turned into customer oriented. The orientation is proved by the improved quality
of service, food quality, and the last but not least is creation of mood or
atmosphere in the store itself in order to increase purchase intention from
consumers. Tomodachi Resto and Café in Bandung are culinary business that has
a quite well-known brand, also has a store atmosphere that is quite interesting in
addition to the quality of food and service provided. Through this study,
researchers tried to examine the influence of store atmosphere that is divided into
two parts namely instore and outstore towards of the purchase intention in
Tomodachi Radjiman as an object of research. Research conducted at Tomodachi
Radjiman themselves with survey methods and the respondents were taken by
purposive sampling technique. The results showed the influence of store
atmosphere aggregate are 18.4% of the purchase intention was tested using
simple regression analysis. Tests performed with SPSS version 16.0.

Keywords: atmosphere, store atmosphere, instore, outstore, purchase intention.
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