Daftar Pustaka

Jefkins, Frank. Essentsials of Public Relations. Singapore: Heinmann Asia, 1998.

Stine, Greg. 2005. The Nine Principles of Branding, Supplemental Informatiom for thr
Branding Essentsials

(http://www,polaris-inc.com/assets/pdfs/9 principles of branding.pdf)

M. Woodham, Jonathan. Twentieth-Century Design. USA: Oxford University Press, 8
Mei 1997

Wheeler, Alina. Design Brand Identity. John Wiley & Sons, Inc, 2006.

Sutojo, Siswanto. Membangun Citra Perusahaan. Jakarta: PT. Damar Mulia Pustaka,
2004. 13, 25-27.

Ananda, Maya M. A. Seluk Beluk Reklame Dalam Dunia Perdagangan. Jakarta;
Mutiara, 1987.29.

Carter, David E. Corporate Identity Manuals. New York: Art Direction Book Company,
1976. 15

Murphy, John; Michael Rowe. How to Design Trade Marks and Logos. Cincinnati Ohio:
North Light Books. 1998

Alma, Buchori. 2002. Pemasaran Jasa (edisi 4) Yogyakarta: BPFE

Kottler Philip, & Kevin Lane Kettler. 2007. Manajemen Pemasaran, Jilid 1 (edisi 12).
Jakarta: PT. Indeks.

66 Universitas Kristen Maranatha


http://www,polaris-inc.com/assets/pdfs/9_principles_of_branding.pdf

Kottler, Philip & Waldemar Pfoertsch. (2008). B2B brand management. Jakarta: Pt.

Bhuana llmu Populer.

Jefkins, Frank. 2003. Public Relations. Edisi Kelima. Jakarta: PT. Gelora Aksara

Pratama.
Fisher, Craig S & Babette, E. Bensonsan. 2007. Business and Compotitive Analysis,
Effective Aplication of New and Classic Methods. New Jersey: FT. Press Upper Saddle

River.

htttp://www.myspace.com/attackthistown

http://www.facebook.com/attackthistown

http://www.last.fm/attackthistown

67 Universitas Kristen Maranatha


http://www.facebook.com/attackthistown
http://www.last.fm/attackthistown

