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ABSTRAK 

 

PERANCANGAN PROMOSI EVENT KOMBINASI TARI TOPENG CIREBON  

DENGAN TARI MODERN (HIP-HOP) UNTUK ANAK MUDA PERKOTAAN 
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Yosua Rendi Kristianto 

NRP 0964108 

 

Terdapat lebih dari 700 suku bangsa di Indonesia yang beraneka ragam dan sangat unik 

dalam ciri khasnya masing-masing. Salah satu ciri khas dari suatu daerah adalah tarian 

tradisionalnya. Tarian tradisional  ini  semakin mencerminkan kekayaan dan keanekaragaman 

suku bangsa dan budaya Indonesia. Di Jawa Barat terdapat salah satu kekayaan tari 

tradisional Indonesia selain Tari Jaipong adalah Tari Topeng Cirebon. Tari ini begitu unik 

hingga menjadi salah satu kebanggaan  Jawa Barat,  tetapi seiring berjalannya waktu Tari 

Topeng Cirebon kurang diminati oleh masyarakat khususnya anak muda perkotaan. 

Kepopuleran Tari Topeng Cirebon dikalahkan oleh tari modern yang pengaruhnya berasal 

dari budaya barat misalnya Hip-hop,  Shuffle dance, dan breakdance yang sangat akrab 

dengan lingkungan anak muda perkotaan. Tari Topeng Cirebon harus mampu  mengubah  

“kemasan” mereka sehingga diminati anak muda perkotaan tanpa menghilangkan 

orisinalitasnya sebagai tari tradisional. Tujuan akhirnya ialah perancangan promosi event 

kombinasi yang tepat bagi anak muda dalam  mengenal dan mencintai warisan budaya Tari 

Topeng Cirebon. 
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There are more than 700 tribes in Indonesia which are unique in their own characteristics. 

One of the typical characteristics of a region is their traditional dance. Those traditional 

dances reflect the richness and diversity of the tribes and culture of Indonesia. In West Java, 

one of the typical Indonesian traditional dance besides Jaipong Dance is called Cirebon 

Mask Dance. This dance is very unique and stands as one of the prides of West Java. 

However, nowadays Cirebon Mask Dance becomes less appealing to young people, 

especially in urban areas. Cirebon Mask Dance’s popularity is covered by some modern 

dances whose influences come from western cultures such as Hip-hop, Shuffle Dance, and 

breakdance which are more familiarized in the environment of urban youth. Cirebon Mask 

Dance should be able to change the “package” of their dance, so the urban youth can start to 

have some interest in them without losing their originality as traditional dance. This project 

is trying to design a proper and accurate promotional dance event for youth urban people, so 

they will know and love the Cirebon Mask Dance traditional dance heritage. 
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