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Tugas Akhir perancangan promosi fashion show dan exhibition dibuat 

berdasarkan acara APPMI Jawa Barat yang dilakukan setiap tahun dan diikuti 

banyak perancang busana yang cukup menonjol di dunia kreatif khususnya di 

kota Bandung, namun acara ini kurang dikenal masyarakat luas dikarenakan 

kurang optimalnya promosi yang dilakukan. 

Untuk menjawab tantangan tersebut, diperlukan studi yang cermat yang 

melibatkan keilmuan desain komunikasi visual yang didukung oleh 

pengetahuan dunia fashion, festival, dan teori-teori tentang promosi pada 

khususnya. Hasil studi ini diharapkan mampu memperkenalkan acara fashion 

show festival fashion tendance yang dilaksanakan oleh APPMI Jawa Barat lebih 

baik lagi sehingga acara tersebut lebih dikenal di masyarakat seperti yang 

diharapkan. 

Setiap acara yang baik harus selalu dengan publikasi dan promosi yang baik 

pula sehingga dapat saling mendukung untuk mendapatkan apresiasi yang lebih 

baik dan luas.  

 

(Kata kunci: Fashion, Exhibition, promosi, Jawa Barat, APPMI )  
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NRP: 0964080 

 

 

For the Final Project, the present writer would like to present the scheme of 

Fashion Show and Exhibition promotion. The event is actually held anually by 

West Java APPMI. It is eventually quite prominent This design of fashion show and 

exhibition promotion final project is based on West Java APPMI event which is 

performed every year. This event are followed by many fashion designers which 

are quiet prominent especially in Bandung, but this event is not widely known 

because lack of the promotion. 

To answer this challenges,  it is needed careful research that involves expertise 

in visual communication design and also must be supported by fashion design 

knowledge, festivals, and theories about  promotion in particular. The result of this 

research is expected can be able to introduce the West Java APPMI fashion 

tendance festival better so that the event  is better known by the people.  
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