10.

11.
12.

13.

14.
15.

DAFTAR PUSTAKA

"Brand". The American Heritage Dictionary of the English Language, Fourth
Edition. 2004. http://www.answers.com/Brand. Retrieved 2009-06-20.

http://tuhinmahato.wordpress.com/2009/04/13/Brand-association-what-we-

actually-mean/, 12 Agustus 2009, 19.45 WIB.

Paul S. Richardson, Alan S. Dick and Arun K. Jain "Extrinsic and Intrinsic Cue
Effects on Perceptions of Store Brand Quality", Journal of Marketing Oct.1994
pp. 28-36

Muji Brand strategy, Muji Branding, no name Brand - VentureRepublic

Matt Heig, Brand Royalty: How the World's Top 100 Brands Thrive and
Survive, pg.216

http://www.trendmatter.com/2007/05/24/no-Brand-Brand/, 12 Agustus 2009,
19.45 WIB.

http://librarycorner.org/2007/06/22/pengertian-artbook-/ , 12 Agustus 2009,
19.50 WIB.

http://en.wikipedia.org/wiki/Fesyen photography, 12 Agustus 2009, 20.00 WIB.

http://indophoto.multiply.com/journal/item/30?&item_id=30&view:replies=reve
rse, 13 Agustus 2009, 09.00 WIB.
http://en.wikipedia.org/wiki/Fesyen_photography , 13 Agustus 2009, 09.00
WIB.

www.encyclopediawikipedia.com, 13 Agustus 2009, 09.30 WIB.

(Sejarah Fotografi, Sejarah Teknologi Kamera-Digital.com (Kompas) , 13
Agustus 2009, 09.30 WIB.

Birkin, Michael.1994. "Assessing Brand Value," in Brand Power. ISBN 0-8147-
7965-4

Gregory, James .2003. Best of Branding. ISBN 0-07-140329-9

Fan, Y.2002. “The National Image of Global Brands”, Journal of Brand
Management, 9:3, 180-192, available at
http://bura.brunel.ac.uk/handle/2438/1289

46 Universitas Kristen Maranatha


http://www.answers.com/brand
http://www.answers.com/brand
http://tuhinmahato.wordpress.com/2009/04/13/brand-association-what-we-actually-mean/
http://tuhinmahato.wordpress.com/2009/04/13/brand-association-what-we-actually-mean/
http://www.venturerepublic.com/resources/Muji_The_Japanese_No-Brand.asp
http://www.trendmatter.com/2007/05/24/no-brand-brand/
http://librarycorner.org/2007/06/22/pengertian-katalog-/
http://en.wikipedia.org/wiki/Fashion_photography
http://indophoto.multiply.com/journal/item/30?&item_id=30&view:replies=reverse
http://indophoto.multiply.com/journal/item/30?&item_id=30&view:replies=reverse
http://en.wikipedia.org/wiki/Fashion_photography
http://www.encyclopediawikipedia.com/
http://en.wikipedia.org/wiki/Special:BookSources/0814779654
http://en.wikipedia.org/wiki/Special:BookSources/0814779654
http://en.wikipedia.org/wiki/Special:BookSources/0071403299
http://bura.brunel.ac.uk/handle/2438/1289

16.

17.
18.

19.

20.

21.

22.
23.

Kotler, Philip and Pfoertsch, Waldemar.2006. B2B Brand Management, ISBN 3-
540-25360-2.

Miller & Muir.2004. The Business of Brands, ISBN 0-470-86259-9.

Olins, Wally.2003. On Brand, London: Thames and Hudson, ISBN 0-500-
51145-4.

Schmidt, Klaus and Chris Ludlow .2002. Inclusive Branding: The Why and How
of a Holistic approach to Brands. Basingstoke: Palgrave Macmillan, ISBN 0-
333-98079-4

Holt, DB .2004. "How Brands Become lIcons: The Principles of Cultural
Branding" Harvard University School Press, Harvard MA

Fungsi Artbook Induk Nasional Karya limiah Perguruan Tinggi bagi Kebutuhan
Informasi Stakeholders
Hermawan - Workshop of Information Interent Working 11

Welter, Linda and Abby Lellithun.2007. The Fesyen Reader . USA : Berg.
Sadat, Andi.M.2009.Brand Belief : Strategi Membangun Merek Berbasis
Keyakinan. Jakarta: Salemba Empat.

47 Universitas Kristen Maranatha


http://www.answers.com/topic/philip-kotler
http://en.wikipedia.org/wiki/Special:BookSources/3540253602
http://en.wikipedia.org/wiki/Special:BookSources/3540253602
http://en.wikipedia.org/wiki/Special:BookSources/0470862599
http://en.wikipedia.org/wiki/Special:BookSources/0500511454
http://en.wikipedia.org/wiki/Special:BookSources/0500511454
http://en.wikipedia.org/wiki/Special:BookSources/0333980794
http://en.wikipedia.org/wiki/Special:BookSources/0333980794

