
DAFTAR PUSTAKA 

 

Gobe, Marc. 2001. Emotional Branding. Jakarta: Erlangga. 

http://www.bagansiapiapi.net/id/budayadetail.php?id=76 

http://chinesefood.about.com/od/mooncake/a/moonfestival.htm 

http://en.wikipedia.org/wiki/Mid-Autumn_Festival 

http://en.wikipedia.org/wiki/Mooncake 

http://groups.yahoo.com/group/budaya_tionghua 

http://www.moonfestival.org/overview.htm 

Khasali, Rhenald. 1998. Membidik Pasar Indonesia Segmentasi, Targeting, dan 

Positioning. Jakarta: PT Gramedia Pustaka Utama. 

Kotler, Philip & Gary Armstrong. 2003. Principles of Marketing, 10
th

 edition. New 

Jersey: Prentice Hall Inc. 

Kotler, Philip & Waldemar Pfoertsch. 2008. B2B Brand Management. Jakarta: BIP 

Gramedia. 

Rangkuti, Freddy. 2009. Strategi Promosi yang Kreatif. Jakarta: PT Gramedia 

Pustaka Utama. 

Standon, William. J. 1991. Fundamental of Marketing, Seventh Edition. Mc. Graw 

Hill, Inc. 

Williams, C.A.S. 1974. Outlines of Chinese Symbolism and Art Motives. Tokyo: the 

Charles E. Tuttle Company, Inc. 

Yip, Ming Mei. 2007. Kumpulan Dongeng Klasik China. Jakarta: BIP Gramedia. 

 

 

http://chinesefood.about.com/od/mooncake/a/moonfestival.htm
http://en.wikipedia.org/wiki/Mooncake
http://www.moonfestival.org/overview.htm

