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Abstract

The main problem in educational attraction in indonesia is when the educational
function in public area is incomparable with the more dominant travel function.

TMII bird park is considered as one of the bird park destination attraction places at
Indonesia. Its main target is youth. This bird park represents Indonesia various bird
which is to be able to cultivate the awareness of Indonesian Bird riches heritage. This
tourist spot must meet youth’s education with brand awareness in society prior to
design sign-system which effectively enhance its Bird Park educational function.

Continuing from this matter, the writer designates Bird Park brand as well as its visual
identity equipped with sign system design so that the Bird Park can enhance its potent
as educational travel which develops society awareness for its bird which can not be
compared with other Bird Park in indonesia and outside bird park in Indonesia.
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Nama Pertama kali Arti
Istilah muncul di
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Aviary h.25 kubah/sangkar burung raksasa

Audience h.2 orang yang melihat karya/sasaran

Banner h.12 spanduk

Birdshow h.20 atraksi burung

Bird Park h.30 taman burung

Ex-situ h.19 merupakan metode konservasi yang mengonservasi
spesies di luar distribusi alami dari populasi
tetuanya

Event h.20 acara

Field trip h.29 sebuah program yang dirancang sedemikian rupa,
dengan menggabungkan beberapa unsur kegiatan

Feedingshow h.20 pertunjukkan pemberian makan burung

Font huruf

Konservasi h.3 upaya yang dilakukan manusia untuk melestarikan
atau melindungi alam

Note h.27 catatan

Opportunity h.33 kesempatan/ Peluang

Outdoor luar ruangan

Positioning h.12 menetapkan posisi pasar

Plasma Nutfah sumber daya alam keempat di samping sumber
daya air, tanah, dan udara yang sangat penting
untuk dilestarikan

Segmentasi h.12 mengidentifikasi segmen pasar

Strenght h.34 kekuatan

Tagline h.50 Slogan
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Threat h.33 ancaman

Veterinarian h.19 dokter hewan

Weakness h.35 kelemahan

Website h.35 halaman situs
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