
viii                   Universitas Kristen Maranatha 
 

ABSTRAK 

 

PROMOSI HUNTING FOTOGRAFI UNTUK MENINGKATKAN KETERTARIKAN 

BELAJAR TEKNIK FOTOGRAFI BERSAMA ANGIN PHOTOSCHOOL 

 

oleh 

Rendy Steven 

NRP : 0864087 

 

Sekarang ini semakin banyak orang yang memiliki kamera SLR sehingga sulit untuk 

mendapatkan fotografer yang benar-benar memahami dan menguasai teknik fotografi yang baik 

dan benar. Setelah melakukan survey kebanyakan para fotografer pemula belum memahami 

tentang teknik fotografi tetapi mengganggap dirinya sudah menjadi fotografer profesional. 

 

Untuk memperbaiki situasi tersebut diperlukan promosi acara pembelajaran tentang 

teknik fotografi agar mereka semua yang belum memahami dapat tertarik dan mau mempelajari 

teknik fotografi melalui hunting fotografi. Hasil studi ini diharapkan dapat mengajak para 

fotografer pemula untuk mengenal dan memahami teknik fotografi lebih baik dan benar. Pada 

akhirnya dunia fotografi di Indonesia diharapkan dapat memberikan apresiasi yang baik. 
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ABSTRACT 

 

PROMOTION OF “PHOTOGRAPHY HUNTING” TO INCREASE THE INTEREST IN 

LEARNING PHOTOGRAPHY TECHNIQUES WITH ANGIN PHOTOSCHOOL 

 

by : 

Rendy Steven 

NRP : 0864087 

 

Currently, the number of Single Lens Reflex camera user (SLR) has been significantly 

increasing. This trend raises some difficulties in finding a photographer who really have 

a sufficient knowledge and capability in the technique of photography. According to the 

result of the survey, most of those beginner photographers do not have sufficient 

capability in the technique, but they still consider themselves as a professional 

photographer. 

 

To fix this current situation, there is an urgency to promote a workshop about the 

technique of photography, so that everyone who does not have adequate technical 

capability in photography would be interested to learn the technique of photography 

through photography hunting. The result of this study is expected to encourage beginner 

photographers to know and to understand the technique of photography better and more 

adequately. Therefore, the world of photography in indonesia would give them a better 

appreciation in the future. 
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