
iii                Universitas Kristen Maranatha 

 
 

ABSTRAK 

 

 

Penelitian ini dilaksanakan untuk mengetahui derajat Self-Efficacy Beliefs 

dalam mempromosikan produk Wine dan Spirits yang dimiliki sales Shop “X” 

Bandung. Penelitian ini menggunakan metode deskriptif dengan teknik survey. 

Populasi sasaran dalam penelitian ini adalah seluruh sales yang berjumlah 13 

orang.  

Menurut Albert Bandura, Self-Efficacy Beliefs dapat diukur melalui empat 

aspek yaitu keyakinan akan pilihan, keyakinan akan usaha yang dikeluarkan, 

keyakinan dalam bertahan menghadapi rintangan dan keyakinan akan 

penghayatan perasaan. Alat ukur yang digunakan merupakan hasil 

pengembangan peneliti berdasarkan teori Self-Efficacy Beliefs yang 

dipublikasikan oleh Albert Bandura (2002) dan terdiri dari 72 item. Berdasarkan 

uji validitas menggunakan Rumus Spearman dan reliabilitas menggunakan rumus 

Split-Half, diperoleh 61 item yang diterima dengan validitas berkisar antara 0.31 

sampai 0.95yang termasuk dalam kategori diterima dan reliabilitasnya 0.92 yang 

termasuk dalam kategori tinggi. Dari hasil penelitian didapatkan 38.46% dari 

responden memiliki Self-Efficacy Beliefs yang tinggi dan 61.54% memiliki Self-

Efficacy Beliefs yang rendah.  

Berdasarkan penelitian, peneliti menyarankan perusahaan untuk 

mengadakan training yang dapat membantu sales meningkatkan Self-Efficacy 

Beliefs mereka dalam mempromosikan produk Wine dan Spirits. Peneliti 

menyarankan unruk diadakan penelitian lanjutan dengan metode studi 

korelasional antara derajat Self-Efficacy Beliefs dan hubungannya dengan 

sumber-sumber pembentuk Self-Efficacy Beliefs. Peneliti juga menyarankan agar 

penelitian selanjutnya dengan jumlah sample yang kecil untuk menggunakan uji 

content validity untuk mengetahui validitas alat ukur yang dibuat 
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ABSTRACT 

 

 

This research is develop to obtain Self-Efficacy Beliefs’ degree of sales 

Shop “X” Bandung when sales is promoting Wine and Spirits product. This 

research is using descriptive method and using survey technique. Target 

population in this study is all sales that worked in Shop “X” Bandung which is 

amounted 13 people.  

According to Albert Bandura, Self-Efficacy Beliefs can be measured 

through four aspect which is beliefs about choises they can pursue, beliefs about 

how much effort they put, beliefs about how long they will persevere and beliefs 

about how able they control their emotion. The measurement tools used to 

measure Self-Efficacy Beliefs is develop by researchers based on Self-Efficacy 

Beliefs theory by Albert Bandura (2002) and consist of 72 items. Based on validity  

and reliability test using Rank Spearman’s method and Split-Half’s method, 

obtained 61 valid items within 0.31 till 0.95 range of validity which indicated 

acceptable and the percentage of reliability is 0.92 which is very high. From the 

research, is found 38.46% of population have a high Self-Efficacy Beliefs and 

61.54% of population have a low Self-Efficacy Beliefs. 

From the research, researcher suggest Shop “X” to develop a suitable 

training that can help the sales to enhance their Self-Efficacy Beliefs. Researcher 

also suggest the next researcher to to use different method to assess the relation of 

Self-Efficacy Beliefs sources and the degree of Self-Efficacy Beliefs itself. 

Researcher also suggest the next researcher to use content validity method when 

assessing a small number of sample. 
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