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Abstract  
 

In this paper, writer is would like introduce Equal Bright to people in Bandung 
Indonesia because Equal Bright often mistaken not like a official school and 
like a International School just like courses class, playgroup etc.  Education in 
Bandung still have a same system in every scholl and only judge from the IQ, 
but every children in here have a different skill and can’t be show up from his 
IQ.  In Equal Bright the have a different method is Multiple Intelligences, where 
every person develops intelligence in different ways, so we can’t judge the 
ingenuity only from the IQ. The concept is want introduce to people about 
Equal Bright because Equal Bright is National School but have different ways 
to teaching his childrens. And the concept want to show how much fun, 
colourfull, cheerfull and actrative the studying in here. Base on the survey, 
writer will introduce with Video Promotional because video can be more 
attractive and can show the reality in area and can be more fun with motion 
graphic inside. That we will Always there to help and give you solutions for 
your problems. 
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