
Maranatha Christian University 

 

BIBLIOGRAPHY 

 

Busch, Paul S and Michael J Houstan. 1985. Marketing Strategic 
Foundations. Homewood Illiniois: Richard D. Irwin. Inc 

 
Crawford, Merle C. 1991. New Products Management. 3rd Edition. Boston: 

McGraw-Hill, Inc 
 
Crawford, Merle and Anthony Di Benedetto. 2003. New Products 

Management. 7th Edition. McGraw-Hill, Inc 
 
Kotler, P. 2003. Marketing Management. 11th Edition. Upper Saddle River, 

New  Jersey: Prentice Hall International.,Inc 
 
Mowen, J.C, Minor, M. 2001. Perilaku Konsumen;terj.Lina Salim. 5th 

Edition. Jakarta: Erlangga 
 
Peter, J. P. dan J. C. Olson. 2002. Consumer Behaviour and Marketing 

Strategy. 6th Edition. New York: McGraw-Hill Companies, Inc 
 
Stanton, William J. and Lamarto, Y. 1984. Prinsip Pemasaran. Jakarta: 

Erlangga 
 
 


