
 

Maranatha Christian University 

BIBLIOGRAPHY 

 

Printed Source 

Gitman, Lawrence J. Principles of Management Finance. Massachusetts: 

Pearson Education, Inc, 2006 

Hansen, Don R., Mowen. Managerial Accounting. Ohio: Thomson South    

Western, 2007 

Hilton, Ronald W. Managerial Accounting. New York: Mc Graw Hill, 2005 

Noe, Hollenbeck, Gerhart, Wright. Human Resource Management 3rd Edition. 

New York: McGraw Hill, 2000 

Robbins, Stephen P., and Timothy A. Judge. Organizational Behavior. New 

Jersey: Pearson Education, 2007 

Ross, A. Stephen, Westerfield, et al. Modern financial Management 8th 

edition. New York: McGraw Hill, 2008 

 

Electronic Sources 

“Product.” Brainyqoute.com. 2009. Property of Xplore, Inc. 17 November 

2009



 

Maranatha Christian University 

<http://www.brainyquote.com/words/pr/product207022.html 

”Informasi Upah Minimum Regional (UMR) Tahun 2009.” 12 January 2009 

    <hrcentro.com dan apindo.or.id--.upah min-”Informasi Upah Minimum          

Regional (UMR) Tahun 2009 12Jan09”> 

“Target”. BusinessDictionary.com. 2009. 5 December 2009. 

    <http://www.businessdictionary.com/definition/target.html> 

 “ Funeral Homes, Cemetries and Funeral Directors.” Funeral Homes Guide.  

March2009. 10 October 2009 

    <http://www.funeralhomesguide.com/> 

“Position”. BusinessDictionary.com. 2009.5 December 2009 

    <http://www.businessdictionary.com/definition/position.html> 

Price”. BusinessDictionary.com. 2009. 1 December 2009 

    <http://www.businessdictionary.com/definition/price.html> 

“Promotion.” BusinessDictionary.com. 2009. 1 December 2009 

    <http://www.businessdictionary.com/definition/promotion.html> 

 Mirhabibjon, Aminjonov.”Marketing Introduction”. 

Marketingintroduction(2009). 2009. 5 December 2009 

http://www.brainyquote.com/words/pr/product207022.html
http://en.wikipedia.org/wiki/Market_segment--
http://en.wikipedia.org/wiki/Market_segment--
http://www.funeralhomesguide.com/--
http://www.funeralhomesguide.com/%3e


 

Maranatha Christian University 

    <http://www.marketingintroduction(2009).com.html> 

 

 

 

 

 


