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 Indonesian bamboo community (ibc) is the first bamboo lover community in indonesia 
that comes up with a new creation of bamboo musical instrument called virage awie. Despite 
the fact that the Indonesians are aware of the existence of ibc, little do they know that ibc 
manage to create a new musical instrument out of bamboo. 
 That is the reason why its design is meant to introduce ibc's virage awie to a wider 
scope of society including the foreigners who are mainly the collectors of musical 
instruments. The benefit is definitely to make ibc and the musical instruments be known and 
be interested in joining the community. 
 The methods used for the realization are two web designs. One is for the ibc as the 
community and the other is to commerce virage awie internationally. The public is expected 
to know the community of ibc and be familiar with virage awie, a true indonesian musical 
instrument.  
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