ABSTRAK

RE-BRANDING ONE DAY NO RICE DI DEPOK

One Day No Rice adalah gerakan yang menghimbau masyarakat Indonesia untuk
mengurangi mengomsumsi nasidalam 1 hari saja dan memanfaatkan aneka ragam pangan
bahan lokal, seperti umbi-umbian. Gerakan ini muncul berdasarkan Peraturan Presiden No.
22 Tahun 2009 tentang Kebijakan Percepatan Penganekaragaman KomsumsiPangan (P2KP)
berbasis sumber daya lokal.

Masyarakat Indonesia mempunyai ketergantungan terhadap nasi, sehingga belum lengkap
rasanya jika belum mengomsumsi nasi, maka cara pandang inilah yang membuat pemerintah
harus mencari alternatif lain untuk mengurangi komsumsi pangan beras demi menanggulangi
krisis pangan dunia dan mengurangi pengeluaran kas negara. Di tahun 2014, Indonesia
berencana untuk menghentikan impor beras, bayangkan jika masyarakat Indonesia masih
terbiasa mengomsumsi nasi tanpa adanya persediaan beras yang cukup.

Depok adalah kota yang benar-benar bertekad melaksanakan gerakan ini dengan baik.
Sayangnya, setelah 3 tahun gerakan ini dilaksanakan, namun, keberhasilannya masih seputar
di daerah Pemerintah Depok. Hal ini terjadi karena sosialisasi ODNR hanya berupa
sosialisasi saja dan belum mempunyai identitas & strategi visual yang tepat. Sehingga, re-
branding ODNR adalah solusi yang terpilih.

Re-branding ODNR yang akan dibuat adalah dengan memberikan identitas yang baru yang
sesuai dengan sasaran pasar. Di antaranya adalah logo, dengan media utama kemasan produk
ODNR. Dengan dukungan media promosi seperti, unconventional poster, mini booth,
exhibition booth, x-banner, video memasak, brosur, merchandise; totebag, celemek, dan
brosur tata cara memasak. Diharapkan dengan memposisikan ODNR sebagai solusi
makanans ehari-hari, masyarakat Depok akan tertarik dan melaksanakan gerakan tersebut
dan menjadikan ODNR sebagai lifestyle yang baru.

Kata kunci : One Day No Rice, umbi-umbian, Indonesia.
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One Day No Rice is a movement that appealed Indonesian people to reduce their daily
consumption of rice just and use any local foods, like tubers as the substitute. This movement
emergesbased on  PeraturanPresiden No. 22 Tahun 2009 aboutFood Consumption
Acceleration Policy (P2KP) based on local resources.

Indonesian people have a dependency on rice, so it feels incomplete if they didn’t consume
rice. From this perspective the government has to look for other alternatives to reduce the
consumption of rice in order to overcome the world’s food crisis and reduce state’s spending
cash. In 2014, Indonesia plans to stop importing rice, just imagine if the Indonesian people
are still accustomedto consumerice without enough rice supplies.

Depok is the only city that does this movement properly. Unfortunately, even after 3 years
implementing this movement, this movement only works around the area of Depok
Government. Thishappened because the only form of ODNR socialization was only an
appeal, without any proper visual identity and strategy. Therefore, Re - branding ODNR is
the chosen solution.

Re - branding ODNR which will be created is to give a new identity that suits the target
market. Among them is the Logo, with the main media which is ODNR product packaging.
With the support of promotional media such as, unconventional posters, mini booth,
exhibition booth, x - banner, cooking videos, brochures, merchandises; tote bag, aprons, and
cooking proceduresbrochures. It is expected that by positioning ODNR as a daily food
solution, Depok people will be interested to do the movement and make the ODNR as a new
lifestyle.

Keywords : One Day No Rice , tubers, Indonesia



DAFTAR 1Sl

JUDUL . ..ttt i
LEMBAR PENGESAHAN......coi et i
ABSTRAK . et et i
PERNYATAAN ORISINALITAS KARYA DAN LAPORAN........ccccoiiiienn v
PERNYATAAN PUBLIKASI LAPORAN. .....coiiiiiie e Y
KATA PENGANTAR. ... Vil
DAFTAR ISL.c ettt ettt beesnee s IX
DAFTAR GAMBAR......c e Xii
DAFTAR DIAGRAM... .ottt Xiv
DAFTAR TABEL....c et XV
DAFTAR LAMPIRAN. ...ttt XVi
BAB | PENDAHULUAN. ...t 1
1.1 Latar Belakang Masalah..............ccccooiiiiiiiiiicce e 1
1.2 Permasalahan dan Ruang LiNgKUP..........ccoveviiieiie e 6
1.3 TUJUAN PErANCANGAN. .....covieeitiiterterii ettt sttt 7
1.4 Sumber dan Teknik Pengumpulan Data............cccoceviniiinieninieee e 7
1.5 SKEMA PEranCanQaN...........cccveveiieeieeieieesie e ste et eee e sta e ste e e e e e 9
BAB [I LANDASAN TEORI.....coiiiii s 10
2.1 BrandiNng......ooueouiiiiieiiiieie et 10
2.1.1 Brand CharaCteriStiC..........c.coeiveriiiiiiiiisisiee e 11
2.1.2 The Strategic Role of Branding...........cccccevvviiiiiiii i 11
2.2 AQVEITISING ...ttt bbbttt b 13
2.3 AAVErtiSING CamMPAIGN......cc.eiieiieieeiere e see e e see e sae e e e ee e 14



2.3.1 Advertising Campaign CONCEPL.........coververuererirerieeeieie e 14

2.3.2 Characteristic of an Advertising Campaign........ccccoecevverenieenenieeseenees 15
2.3.3 Campaign OULHINE.........ccveiiiieieee s 18
2.3.4 CommUNICAtioN CONCEPL.......eiierireiieiecieesie e 19
2.3.5 MeMIA SEFALEQY. .. .. veeeeiitiiierice et 19

2A AIDCA . ..o 20
2.5 FOOA PACKAGING......cuveiiieiiiiiie ettt sre e 20
BAB 11l DATA DAN ANALISIS MASALAH.......cccoo e 10
3.1 Data dan FaKIa........cccueieeiieieiieseee et 10
3.1.1 Dinas Komunikasi dan INformasi.........c.ccecereiininniniiniennne e 11
3.1.2 Sosialisasi One Day NO RICE........cccvviieiiiiicc e 27
3.1.3 Kesehatan dan ODNR.........c.ccoeiiiieiieie e 38

3.2 Kuisioner terhadap gerakan ODNR..........cccceiiiiiiniiiinieee s 43
3.2.1 KUISIONEr ODNR.... .ottt sttt 43
3.2.2 Kuisioner Sosialisasi ODNR..........ccccocerereneniiinisieeeie e 51
3.2.3 Kuisioner Umbi-UmbIan...........cccooviiieieiieiiere e 56
3.2.4 Klasifikasi Tingkat Pendapatan............cccoueveiiiinininieieene e 57

3.3 Pro dan Kontra ODNR..........cociiiiiiiiisieeeeie e 60
3.4 Pratinjau Terhadap Proyek SEJeNiS.......cccoeiveiieiiieiieie e 62
3.5 Analisis Permasalahan Berdasarkan Data dan Fakta .............ccccooniiiniinennnn, 67
3.5 L Bran@iNg....ccuceueeueeieiesiesie sttt bbb 67
3.5.1.1 Brand CharacteriStiC.........couviiiiiininieieieresie e 67
3.5.1.2 The Strategic Role of Branding..........ccccovvevvieiieiiieiie e 68

3.5.2 AQVEITISING...c.eeitiiiieiieieie ettt bbb 70
3.5.3 AdVertising CampPaigi..........cccveeeieiierieresie st 71
3.5.3.1 Advertising Campaign COoNCEPL........cccevveiiieiieiiiesie e 71
3.5.3.2 Characteristic of an Advertising Campaign...........c.cccceevveiveennnnne, 72
3.5.3.3 Campaign OULIIN. ..o 73

3.5.4 CommUNICALION CONCEPL......cuveieiirieiiisiieieee e 74
3.5.5 MEMIA SIFALEQY. ... evevieiiriieiieieie e 75
.58 AIDCA . e ———————————————— 76



3.5.7 FOOU PACKAGING......ccuiiiiiiieiiiieieiieie s 77

3.6 SWOT One Day NO RICE.......cciiiieiiieieeie et 78
3.6 Segmentasi, Targeting, POSItIONING.........ccoviiieiiiieere e 79
BAB IV PEMECAHAN MASALAH. ...t 83
4.1 KONSEP KOMUNIKAS......veiviiiieiieieieiiesiesie et 83
A.1.1 AWAIENESS. ...ttt ettt e nees OD
4.1.2 INFOMMING. ... 85
4.1.3 Informing (CONVICTION).....ceoiviiiiiiiiicisieiee e 85
N od 1 o o OSSR 86
4.1.5 REMINGING.....ciiieiiiie ittt ettt esre e ans 86
4.2 KONSEP KIEaLif.......ccveiiieiiiie st 86
4.3 KONSEP MEAIA. ....c.eieeiiieiieie ettt 88
A4 TIMEIING. ...ttt r et e et e eneesreesreenee e 87
4.5 HASIH KAIYa......cviiiiiiiccieee ettt nteene s 94
4.5.1 Konsep Desain ODNR.........ccccovoiiiiiiiee et 94
4.5.2 ldentitas Desain ODNR.........cccoiriiieiieie e 96
4.5.3 PACKAGING. ... eveiteiiiiieitesie sttt bbbt 98
4.5.4 Desain Kampanye TKIan...........ccccooveiiii i 101
3 =T 1o o T=1 1] T TSSOSO 115
BAB V PENUTUP.......ooii ittt et ene e 116
4.1 SIMPUIAN.....cctiiiiie e 116
Y | Lo TSP 117
DAFTAR PUSTAKA . ..ottt st 118
LAMPIRAN. ..ottt sttt ettt st teateereaneenneneas 120

Xi



DAFTAR GAMBAR

Gambar 3.1 Logo DiNas DEPOK........cc.cruerueiiiiiiiieeieiesie e 22
Gambar 3.2 Strata Kepemimpinan Diskominfo...........ccccoveveiieiineiie e 26
Gambar 3.3 Poster One Day NO RICE.........cccueiuiiiriieiie et 27
Gambar 3.4 SK Himbauan WaliKota...........cccooeiieiiiieiieiee e 28
Gambar 3.5 Kantin Sehat Balai KOta.............cccooeiiiiiiiiiieee 29
Gambar 3.6 Menu Kantin SENaL...........ccooviiiiiiiiiiiiceeeiee s 30
Gambar 3.7 Apa Kabar INAONESIA...........cccveiiiieiieieese e 31
Gambar 3.8 Walikota dan Batik ODNR............ccccoiiiiriiiiinieeeeee s 31
Gambar 3.9 BUKU ODNR.......cccooiiieiiee e 32
Gambar 3.10 BUKU ODNR SEIT 2.....c.ociueiiieiiiiie et 33
Gambar 3.11 PiN ODNR.......coiiiiieie ittt 33
Gambar 3.12 Dokumentasi SOSIAlISASI........civereeieriieieiiere e 34
Gambar 3.13 Brosur One Day NO RICE..........cccririiiiniiiseseseseeee e 35
Gambar 3.14 Komik One Day NO RICE........cccccieiiiiieie e 35
Gambar 3.15 Kalender One Day NO RICE........ccccviivieieiieiecie e 35
Gambar 3.16 Buku ReVOoIUSI ODNR........ccociiiriiiiieiisesce e 36
Gambar 3.17 Dokumentasi Pemecahan ReKor Muri..........ccccovoveenieene e 36
Gambar 3.18 Pekan Sarapan Pagi Nasional............ccccoeviniiiniiiiie e 37
Gambar 3.19 MenuU ODNR.......ccoiiiiiiesesee e 37
Gambar 3.20 Pin Pekan Sarapan Pagi Nasional..............ccccccevvveviiiciiccecie e, 38
Gambar 3.21 Kemasan Beras Jagung ODNR..........cccooiiriiiiiiiee e, 41
Gambar 3.22 Beras Jagung ODNR.........cccouiiiiiiiisesiseseeee e 41
Gambar 3.23 Beras Jagung & Mie MOCaf..........c.cccocveviiiiiciicce e 42
Gambar 3.24 Top 10 Consumers of Corn, Wheat, RiCe..........cccccveviieiiieiiieiiieeiene 42
Gambar 3.25 POSLEr P2KP.......ccviiieeiie et 62
Gambar 3.26 P2KP di Grand Panghegar Bandung............ccccoeevenininininninieien, 63
Gambar 3.27 Siswa-Siswi SD Kristen Manahan Solo...........ccccooeviiiinnicnciee, 64
Gambar 3.28 Iklan Layanan Masyarakat..............cc.ccvverieiiieiieiieesie s esiee e e 65
Gambar 4.1 Log0 ODNR........ccuiiiiiieieie et 94

Xii



Gambar 4.2 Logo Selasa Tanpa NaSI.........c.ccereririiinieieeeiesese s 95

Gambar 4.3 llustrasi Jagung & SINGKONG.........ccceeieiiiiiiiiiee e 97
Gambar 4.4 Packaging JAgUNG.........c.eiiveiiiieiie it 99
Gambar 4.5 Packaging Mie MOcaf............ccooeiieiiiiicc e 100
Gambar 4.6 Unconventional Poster; Ini Ada Bedanya............ccccccevcvieniienvinnnne 101
Gambar 4.7 Unconventional Poster; Ini Ada Bedanya (2).........cccceeevvviviennnnnnne 102
Gambar 4.8 Unconventional Poster; Temukan Sehatnya.............cccccoevevveiieennenn, 103
Gambar 4.9 Unconventional Poster; Temukan Sehatnya (2)..........ccccovevviiveennnne. 104
Gambar 4.10 Mini BOOtN.........c.ooiiiiiiieiieeee e e 105
GaAMDAr 4. 11 BIOSUI......eeiiieiiieiiesiiesieeie st stee e ste e s e be e sreeseeaneessaenaeas 106
Gambar 4.12 X-BanNer.........cccoiiiiiiiieieiere et 107
Gambar 4.13 EXhibition BOOt............ccciiiiiiiiic e 108
Gambar 4.14 CelemeK........cc.ooiiieecee e 109
Gambar 4.15 TOEDAG. ......ccueeeeieierieiie e 109
Gambar 4.16 Tata Cara MemMaSaK..........ccccereriririerienie e 110
Gambar 4.17 1KIan GONUOIA.........cceiueiiiiiieieeeee e s 111
GambDar 4.18 WEDSITE. .......cveiieieeie et 112
Gambar 4.19 FaCEDOOK..........ceiieieiieseee e 113
Gambar 4.20 YOULUDE........ccv e 113
Gambar 4.21 Video Tata Cara Masak..........cccooereiiiiiinieieiesese e 114

Xiii



DAFTAR DIAGRAM

Diagram 1.1 Skema PeranCangan...........cccccvevuerveieeieereeseeseesieseesieeseesee e aaesneesnas 9

Diagram 3.1 Pengetahuan Siswa Terhadap ODNR...........cccccoveiiiviiieve e, 43
Diagram 3.2 Mahasiswa/Siswa yang Melaksanakan ODNR.............ccccocvvnininnnnne. 44
Diagram 3.3 Pengetahuan Akibat Mengomsumsi NaSi .........ccccceevreneniniinineenenn 44
Diagram 3.4 Pandangan Mahasiswa/Siswa Terhadap ODNR ...........cccccceevvverinennn. 45
Diagram 3.5 Kesetujuan Mahasiswa/Siswa Terhadap Istilah..................ccccceeenine 46
Diagram 3.6 Ketertarikan Terhadap Olahan Pangan Lokal .............c.cccoeveiinnnnnn. 46
Diagram 3.7 Pengetahuan Pekerja Terhadap ODNR...........cccooeiiiinineniniiceeenn 47
Diagram 3.8 Pekerja yang Melaksanakan ODNR..............ccccoceviiiiiiieii e 48
Diagram 3.9 Pengetahuan Akibat Mengomsumsi Nasi ..........cccccceveveiieereciieieennnn, 48
Diagram 3.10 Pandangan Pekerja Terhadap ODNR .........cccccooiiiiiieienencncee 49
Diagram 3.11 Kesetujuan Pekerja Terhadap Istilah............cccooooeiininiiiiiiens 50
Diagram 3.12 Ketertarikan Terhadap Olahan Pangan Lokal ...............c.cccccveiieennne, 50
Diagram 3.13 Pandangan Mahasiswa/Siwa Terhadap Media Sosialisasi ODNR..... 51
Diagram 3.14 Mahasiswa/Siwa yang Pernah/Tidak Melihat Media........................ 52
Diagram 3.15 Mahasiswa/Siswa yang Pernah Melihat Produk ODNR................... 53
Diagram 3.16 Pandangan Pekerja Terhadap Media Sosialisasi ODNR................... 54
Diagram 3.17 Pekerja yang Pernah Melihat Produk ODNR............cccccccovveiiiiennn, 53
Diagram 3.18 Pandangan Mahasiswa/Siwa Terhadap Umbi-Umbian..................... 56
Diagram 3.19 Pandangan Pekerja Terhadap Umbi-Umbian............c.ccocvvviiiinnn. 57
Diagram 3.20 Ketertarikan Pembelian Pendapatan (1).........cccccoovvevininieiecicnnenn 58
Diagram 3.21 Ketertarikan Pembelian Pendapatan (2)..........ccccoecveviieiiieviecvnnenne. 58
Diagram 3.22 Ketertarikan Pembelian Pendapatan (3).........cccccevevviivieiiiecineenne, 59
Diagram 3.23 Ketertarikan Pembelian Pendapatan (4).........ccccovvvvvieinneiecicnnenn 59

Xiv



Tabel 1.1 Skema P
Tabel 4.1 Timeline
Tabel 4.2 Rencana

DAFTAR TABEL

BIANCANGAN. ...ttt 9
.................................................................................................... 93
ANQGQAran AWal..........cccvoiviiiiieseee e 115

XV



DAFTAR LAMPIRAN

Lampiran A Rangkuman WaWaNCara.............cccerereriienineeeeeeseseesie e
A.1 Wawancara dengan Kepala Sub-Bagian,
Analisa Kebijakan Publik Diskominfo, Rita............cccccoeeiieiieennenn,
A.2 Wawancara dengan Koordinator Humas dan
Sekertariat Depok, Fathir Fajar...........cccccoviiiininieiiieccce
A.3 Wawancara dengan Kepala Bidang Tanaman Hortikultura,
Dinas Pertanian, Hermin Kusmiati..........ccccoooervieieninienieniseneenen,
A.4 Wawancara dengan BKPD Jawa Barat............ccccocevinininininienenn,
Lampiran B KUISIONET ..ot
Lampiran C  Ucapan Terima KasiN...........cccccoviveiiiiiiieic e
Lampiran D Data PENUIIS........ccecviiieiiee e

Lampiran B SKELSA........coviiiiiicieee ettt

XVi



	Abs
	Abs 2

