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Usaha Mikro, Kecil dan Menengah (selanjutnya disebut UMKM) merupakan salah 

satu roda penggerak ekonomi negara. Salah satu potensi UMKM yang bergerak di 

bidang manufaktur makanan ringan berupa keripik yang potensial terdapat di kota 

Cimahi yang dikenal sebagai Sentra Keripik Pojok Cimahi. Namun sentra keripik 

tersebut belum dikenal secara luas oleh masyarakat. 

 

Maka dari itu, tujuan perancangan tugas akhir ini adalah untuk memperkenalkan 

Sentra Keripik Pojok melalui produknya kepada masyarakat dengan merancang 

identitas dan media informasi yang sesuai dan efektif.  

 

Metode yang digunakan ialah dengan membuat perancangan identitas bagi Sentra 

Keripik Pojok dan salah satu brand produknya dan menggunakan website sebagai 

media utamanya serta didukung dengan perancangan desain kemasan produk, serta 

media promosi berupa poster digital, x-banner, web banner, serta penerapan desain 

pada mobil penjualan, serta mini-booth. Melalui perancangan branding ini, 

masyarakat dapat mengenal dan membeli produk Sentra Keripik Pojok sebagai salah 

satu UMKM penggerak perekonomian bangsa. 

 

Kata kunci: UMKM, identitas, keripik, Indonesia. 
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ABSTRACT 

THE BRANDING DESIGN OF SENTRA KERIPIK POJOK AS A SUPERIOR 

SMALL-MEDIUM-SCALED MICRO BUSINESS IN CIMAHI 

by 

 Okke Muhammad Ichsan 

NRP 0964075 

Micro, Small, and Medium Businesses (MSMB) is the country's economic drive. One 

of the MSMB potentials is those in snack manufactures, specifically chips in Cimahi 

which is named as Sentra Keripik Pojok Cimahi. Unfortunately, this center of chips is 

not widely known yet. 

The purpose of this design is to introduce Sentra Keripik Pojok Cimahi to the society 

through the design of identity and appropriate information media. The benefit of this 

design is that people can know and buy the product of Sentra Keripik Pojok Cimahi 

as a potential product of MSMB.  

The method used is by designing the identity of Sentra Keripik Pojok Cimahi and the 

brand of one of its products through a website as the main media and supported by 

the design of the packaging, as well as the promotion design such as a digital poster, 

X-banner, web banner, and the application of the design in the car used to sell the 

products, and also a mini-booth. Through this branding design, people are expected to 

be able to know and buy the products of Sentra Keripik Pojok Cimahi as one MSMB 

which drives the country’s economy.  
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