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Taman Nasional Kelimutu merupakan taman nasional terkecil dari enam taman nasional di 
Bali dan Nusa Tenggara. Taman Nasional Kelimutu memiliki tiga kawah danau vulkanik 
yang terletak di puncak Gunung Kelimutu, ketiga danau tersebut memiliki nama masing-
masing, namun nama yang populer dikalangan wisatawan dikenal sebagai Danau kelimutu. 
Setiap danau memiliki warna dan arti masing-masing. Ketiga danau itu diyakini merupakan 
tempat bersemayamnya roh-roh dan juga diyakini memiliki kekuatan alam yang sangat 
dahsyat.  

 

Akan tetapi keindahan Danau Kelimutu yang memiliki potensi wisata yang amat besar masih 
kurang dikenal oleh wisatawan, khususnya wisatwan domestik. Hal ini disebabkan 
minimnya sarana promosi akan keberadaan Danau Kelimutu. Perancangan promosi ini 
diharapkan dapat meningkatkan kunjungan wisatawan ke Taman Nasional Kelimutu, 
membuka wawasan wisatawan domestik mengenai pariwisata Indonesia berupa Danau 
Kelimutu, dan membangkitkan rasa bangga karena keunikan Danau Kelimutu tidak bias 
dijumpai di Negara lain. 

 

Dalam hal ini dibutuhkan peranan Desain komunikasi Visual untuk melakukan perancangan 
promosi mengenai Danau kelimutu, untuk meningkatkan kunjungan  wisatawan ke Danau 
Kelimutu, khususnya wisatawan domestik. 

 

Kata kunci: Danau Kelimutu, Indonesia, Pariwisata, Promosi, Taman Nasional. 
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ABSTRACT 

THE PROMOTION DESIGN OF  

KELIMUTU NATIONAL PARK 

Richarly Widjaja / 0764192 

 

Kelimutu National Park is the smallest national park among the six national parks in Bali 
and Nusa Tenggara.  Kelimutu National Park has three volcanic crater lakes which are 
situated at the peak of Kelimutu Mountain. These three lakes have got their own names, but 
the most popular name among tourists is Kelimutu Lake. Each lake has their own colors and 
meanings. It is also believed that the three lakes are the dwelling place for spirits and they 
have powerful forces of nature.  

However, Kelimutu Lake, which is very beautiful and potential as a tourist destination, is not 
well known, especially for domestic tourists. This is caused by the shortage of means of 
promotion. This promotional design is expected to be able to increase the number of 
tourists’ visits to Kelimutu National Park, to open domestic tourists insights of Indonesian 
tourism, especially Kelimutu Lake, and to arouse the pride since the uniqueness of Kelimutu 
Lake cannot be found in other countries. 

In this case visual communication design is necessary to make a promotional design about 
Kelimutu Lake and to increase the number of tourists, especially domestic tourists, to 
Kelimutu Lake. 
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